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Development Trend of Future Automotive HM1 System

GAO Han, LI Bo, HAN Ting
(Shanghai Jiao Tong University, Shanghai 200240, China)

ABSTRACT: The work aims to study the development strategy of future automotive HMI. Taking Roewe Automobile
HMI system as the research object, a brand-new research model --- "Human-Vehicle" life cycle model was built to analyze
the common experience scene of users under the whole process, and mine the users' needs and pain points. Research
methods included user questionnaires and in-depth interview. By studying the brand and consumer market, the Censydiam
model was used to sort out the technical development trend of the future automotive HMI and the image positioning of the

Roewe brand. The design orientation and framework of Roewe in-vehicle HMI in 2025 are obtained, which enhances the

competitiveness of automotive products.
KEY WORDS: HMI; consumer; design orientation
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