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User Experience of Unmanned Stores from the Per spective of New Retail

ZHU Qi-ying, ZHANG Zhuo-ran
(School of Design, Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to study the key factors influencing user experience in the unmanned retail scene, and con-
duct further innovative thinking on optimizing user experience based on the background of the new retail era. The user
needs, behavior habits and expectation pain points were deconstructed through investigation and analysis of existing un-
manned retail stores. The user experience design of each contact point was analyzed, such as online and offline informa-
tion acquisition and browsing, consumption behavior process, and psychological experience and feelings of unmanned
retail stores. The advantages and disadvantages of the current user experience of unmanned retail stores are summarized,

and the relevant optimization strategies are put forward, so that users can experience and accept it faster and better, thus

improving the market competitiveness of unmanned retail.
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Fig.1 Shopping process and experience level of unmanned stores
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