% 39% 5221

fil A T

2018 4 11 H PACKAGING ENGINEERING

35

[ teikigit ]
ZiRUHSIMETESERIZTHERERAR

AT 2
(DU SEAR2=BE, HEEK 401331)

WE: Be) SFSCEIOTRATHEERT, A BT ENORRBER TRANR, XRRSFT
HEEAE, FHAMEREERN, Fik SEFRF, AR RERTOLRATFTEFELEAL, STHEHALE
AT, ek, KA P AL BRI R AR S F, RIBERACAB A A Fa S BAFIE, EF
AOELAm ERATELSZBASLRGOETFRB T XML, FRELEANRATHFTERNAL, &# @
Wi R O E B, ERRAE GR RME TR A AT, M AR RESAIR T AER T,
KB AKX, BERAR;, REEA; A9 T; XHLALSRGE

hE4 S, TB482  XHkkRIRAE: A X EHES: 1001-3563(2018)22-0035-05

DOI: 10.19554/j.cnki.1001-3563.2018.22.007

Extended Research on Normal Packaging Design for Aging Social Environment

HE Tong
(Sichuan Fine Arts Institute, Chongqging 401331, China)

ABSTRACT: The work aimsto carry out further research on the normal packaging design, so that the redesigned package
can be suitable for the consumption by the public and serve the life of the elderly, thus achieve the healthy aging. The
questionnaires with the elderly in the University of the Third Age (U3A), community and nursing house were conducted to
observe and record the elderly's life. By adopting client-involved design and contextualized dialog method, accordingly to
the physiological and psychological features of the elderly, the ways suitable for the elderly to open the package was op-
timized, and the product information presentation and visual symbol application were studied based on the normal pack-
aging. Through the redesign of the extended package, it is proven that the optimized design can not only make old peo-
ple’slife easier, but also enhance their ability to live independently.
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Fig.1 YAN Li-ping's Gaga condiment packaging redesign
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Fig.3 Plastic pull ring cover
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