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Modular Design Method of School Brand L ogo

ZHENG Jing™?, KANG Bing*
(1.Xiamen University of Technology, Xiamen 361024, China; 2.Donghua University, Shanghai 200051, China)

ABSTRACT: The work aims to further boost the school brand visual image, and find out the means more suitable for the
realization of school brand logo design on the basis of fully respecting the particularity of school brand building. Based on
the modular design theory, the general rules of school brand logo design were explored by means of research, literature
review and cluster analysis. The modular design model suitable for the visual logo design of brand in colleges, middle
schools and primary schools is constructed, and the applicability and guidance value of the model are verified by real de-
sign cases. The modular design method of school brand logo can provide fast, reasonable and effective solutions to the

construction and improvement of school brand visual image design.
KEY WORDS: school brand; logo design; modular design; method research
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