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Product Semantic Extraction Method and Procedure
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ABSTRACT: The work aims to study and practice the extraction method and flow of product semantics. Borrowing the
related semantic extraction method from the design science and linguistics, the extraction method and flow composed of
such three steps as the users' semantic gathering, the text reorganization and the semantic vocabulary extraction were
proposed. According to the semantic extraction method and flow, the research group got the core semantic vocabulary of
electric car from the questionnaires, to provide better support for the smooth progressing of the project. Based on the re-
search, a set of method and flow featured by simple operation, easiness to grasp, wide application scope and low cost and
suitable for the industry designer to extract product semantics is established.
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Fig.1 Six types of correlations between vocabularies
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Fig.2 The hierarchical structure of semantic lexicon of the product
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Fig.3 Semantic vocabularies classified as vocabulary category
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Tab.1 The primary product semantic vocabulary
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