$39% 22 % TR
20184 11 A PACKAGING ENGINEERING 269

N
7’

BEERESAEMUKERIEITHE

2 ", Bk
(L EMias K2, BE 330063; 2.5 7t 2R #F¢, Bt 210013 )

HE. B8 STRERBESRREBAMEAL TSRS RZ T AE SEL, AIR T B A6 %
Yerk, Fik AERFEREARRZE AR, BaEEEER HREL ERERORR, ¥R
B ER, HFRKK T S DFA T o fodf EA T 8 3AF OB BTAERR BB Hikit ey
B, & ARFeitaa RRERER, HEHFREF. 45, 2305, 255X, 7 I6%
ERRE, SFERGTEMMR, MEFRELAKKEN, WRBHREGERED, HEFELS. BERELR,
Bk oAk E L, WA Rkt BT, BE RS Fikit; BAHES RER
Fig R AR, BHERR R AT Lk 3 XA Rkt AR — T B wER,
KEIF: RAEY; HRERERL;, SRt
FESES. TB472 XHEFRIRAE: A
DOI: 10.19554/j.cnki.1001-3563.2018.22.045

X EHS: 1001-3563(2018)22-0269-05

Inspiration from Haihunhou Dietary Utensilsfor Modern Product Design
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ABSTRACT: The work aims to study the reference of related elements of Haihunhou dietary utensils for modern product
design, to provide a new way of thinking for modern product design. Taking the dietary utensils unearthed in Haihunhou
as an example, the product design was classified and studied according to different consumption types, consumption
characteristics and consumption demands, and the influence of the Haihunhou dietary utensils on product design was
analyzed from the perspective of popular products, petty-backed products and elite products. Modern product design is
oriented to different consumption types. Consumers have different aesthetic tastes and purchasing needs because of dif-
ferent economies, preferences, living environments, lifestyles and local customs. According to the consumer's consump-
tion type, consumption characteristics and consumption needs, the design is divided into the popular functionally supreme
design featured by simplicity; the petty-backed design loyal to the brand and in pursuit of quality; and the €elite design in
dual pursuit of refineness and quality. Haihunhou dietary utensils can enlighten the product design of the
above-mentioned three types of consumption.
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Fig.1 Bronze hot pot
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Fig.2 Bronze distiller
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Fig.3 Alcohol heater hot pot
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Fig.4 Bronze dyed furnace
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Fig.5 Sanho stir pan
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