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Four Ordersof Screen Typography Design
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ABSTRACT: The work aims to expand the professional field of original typography design and put such design into a
broader context for discussion so as to establish a new theoretical framework of typography suitable for screen media
from a macro perspective. On the basis of combing the traditional typography design theory and Buchanan's four-order
design theory, the theoretical framework of screen typography design including symbol language, information carrier,
reading mode and meaning construction was summarized. Through the research, it is found that the traditional typography
theory is not only lack of research on new physical attributes such as dynamic, spatial, visual, sound and other elementsin
screen typography, but also insufficient to explain and analyze new viewing and behavior patterns in screen reading. The
framework system established in this paper provides a new basis for the practice and teaching of screen typography and a
new horizon for the theoretical study of typography.
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Fig.2 The revolution of creativity and consumer's requirement
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