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Status and Progress of Service Design

LUO Shi-jian, ZOU Wen-yin
(Department of Industrial Design, Zhejiang University, Hangzhou 310027, China)

ABSTRACT: The status and progress of service design is analyzed. Based on the concept of service design, the devel-
opment and function for service design were discussed from the three-level mode, methodology and technology, innova-
tion modes, and social innovation. The influence of service deign to design education, design industry, technology driven,
original innovation and serving society was present. The three-level mode was summarized for the essence of service de-
sign. With the development of internet, big data and artificial intelligence, service design is being changed from tradi-
tional design to technology design, and the technology-driven and artificial intelligence will play great roles. Service de-
sign has changed from focusing on product, system and environment to enterprise management and social innovation.
Improving empathy in service design, analyzing the rules and characteristics of service design, accurately acquisiting and
representing of service touchpoints, integrating knowledge and innovation can lead original innovation.
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