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Interactive Visual Experience Design in Autonomous Communication Environment

CHEN Tao, HAO Yu-yue
(University of Shanghai for Science and Technology, Shanghai 200093, China)

ABSTRACT: The work aims to analyze the effects of visual design of intelligent interactive products on the promotion of
user experience in the autonomous information communication environment. With Apple products and its industrial eco-
system as the research case, the effects of its visual art design on the improvement of interactive experience and its design
strategies were analyzed. It is proposed that the human-computer interaction experiences of mobile interactive products
are divided into using, emotional and ecological experiences. The application mode and effects of visual art design in in-
teractive experience at all levels are discussed, and the design principles of interactive visual art in the autonomous com-

munication environment are proposed.
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