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Means of Expression of Traditional Culture Connotation in Packaging Design

GUO Zhi-giang
(Xianyang Normal University, Xianyang 712000, China)

ABSTRACT: The work aims to study the means of expression of the traditional culture connotation in the packaging de-
sign, to provide methodological reference for the improvement of culture connotation of packaging design. Analysis and
research were conducted based on the carrier of packaging design cases. The specific means of expression of traditional
culture connotation were explored from the perspective of material, color, pattern, form and blank leaving in the packag-
ing design by means of image analysis method. The indepth explanation of traditional culture connotation by each element
was combined with the corresponding packaging design case to finally summarize the general methods and rules. The
summarized methods are applied in design practices. The proposed methods and rules can increase the culture connotation
of packaging design while improving its additional value, and provide reference for how to integrate the traditional culture
connotation into packaging design.
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Fig.1 Application of natural material
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Fig.2 Package of "Jiugui" liquor
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Fig.3 Package of "Nv'erhong" liquor
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Fig.4 Package of "Liangyuan" liquor
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Fig.6 Packaging form design
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Fig.7 Package of liquor
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Fig.8 Tea package
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Fig.9 Package of "Fen Liquor"
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Fig.10 Package of "Xifeng Liquor"

3 I N AR T RT3
Fig.11 Package of "Shede" liugor
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Fig.12 Package of "Huangchenggen" liquor
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Fig.13 Package of "Zhaowang" liquor
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Fig.14 Package design for "Fen Liquor"
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Fig.17 "Blank-leaving" package
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