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Product Packaging Innovative Design in the Context of M odern Inter net

ZHANG Ding-wei, CHEN Lie-sheng
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ABSTRACT: The work aims to explore the iterative and innovative design of packaging design in the Internet era based
on the role of product packaging in product protection and marketing. The design thinking of Internet was used to recon-
struct the design elements and adapt to the new design principles. The new features and new changes of the innovative
design of contemporary product packaging and the various possibilities of packaging design of future products were ana-
lyzed and studied from marketing strategies and design methods. The new development and new ideas of innovative de-
sign of product packaging were considered to meet the needs of consumers to the greatest extent, and even create de-
mands. In the Internet era, product packaging design paid more attention to entertainment marketing, brand building and
regression expression of humanistic feelings. In the Internet era, the packaging's innovative design should keep pace with
the times, seeking differences in the process of change, and only "change" is eternal. Therefore, only by familiarizing with
the new changes, new features and future possibilities of packaging design, the designers can keep sensitive at all times,
have more keen artistic insight and creativity, and consider the win-win concept of ecology, society and economy.
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Fig.1 Video "Pure Foodie: Joy Pure"
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Fig.2 "Red Hawthorn in the Mountains"
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Fig.3 Rice packaging
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Fig.5 Five hearts' nut packaging
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