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User Experience Map and Construction of Touchpoint I nformation Analysis M odel
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ABSTRACT: The work aims to construct a model combined with the visualized map of user experience and the analysis
of touchpoint information. With user experience as the theoretical basis and NIKE ID as a design case, the screen capture
software was used as a tool to visualize the user experience path. On the basis of analyzing the mean value and standard
deviation of touchpoints, combined with the supplemented information of key touchpoints, the model was built and its
effectiveness was verified. A method model constructed in combination with user experience map and analysis of key
touchpoint information can be used in the Internet customized products, which helps to extract user requirements infor-

mation, and provides reference for further design.
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Fig.2 Experience map from the tracking of one participant
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Fig.1 Model framework of user experience map and touchpoint information analysis
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