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Humanized and Green Design of Appearance I nterface of Intelli gent Dry Cleaner
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ABSTRACT: The work aims to carry out the green function and humanized design of the washing machine interface de-
sign, to enhance the aesthetic feeling of the user in the process of using the washing machine and meet the user's human-
ized use requirements, as the most important part of the interaction between the user and the washing machine is the con-
trol panel of the washing machine. In order to meet the design requirements of Beijing Unisec Washing Machine, the in-
terface design of the dry cleaner needed to conform to the design features of the company and the industry standard for
dry cleaners. The design method of the interface was studied in the methods of color and color light design, design aes-
thetic thinking, interface composition aesthetics, and humanized and green design, to highlight its people-oriented design
theory, and explore the new visual way of the intelligent dry cleaner in the methods of aesthetics, composition, green de-
sign and humanized design. With the advent of the intelligent era of dry cleaners, intelligent panel design needs to follow
the concept of green design and humanized design, and make use of aesthetic composition design methods to adapt to in-
telligent design standards, and the intelligent dry cleaners need to get closer to the design of life. Only in thisway can they
enter human life and serve human beings.
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Fig.1 Front view of Beijing Unisec dry
cleaner appearance design
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Fig.2 Side view of Beijing Unisec dry
cleaner appearance design
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Capital University of Economics and Business
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Fig.5 Creative painting and derivatives of point, line and plane
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