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Application of Shadow Element in the Souvenir Design

LIU Hai-ying', LIU Ban', HAN Fu-li', ZHAO Shu-juan', ZHANG Shu-rong®
(1.Suihua University, Suihua 152000, China; 2.Association of Wangkui Shadow, Wangkui 152100, China)

ABSTRACT: The work aims to study the feasible ways of implanting the folk art elements into souvenirs, improving the
cultural connotation of souvenir, strengthening the local feature of souvenir and enriching souvenir market based on the
shadow. The light and shadow principle, carving techniques and overstated shapes of shadow were analyzed. The visual
elements that could be used for the souvenir design were deconstructed. Then, combined with the typical examples, the
original thinking, analogical thinking and isomorphism thinking were applied to integrate shadow elements into souvenir
design, and display the collection, decoration and functionality of shadow souvenirs. The distinctive and accurate shadow
elements are refined and put into the multi material carrier, to provide materials and ideas for tourism enterprise to de-
velop and design souvenirs featured by shadow culture. Adherence to the traditions and innovation that do not interfere on
each other can promote the shadow art to be applied in the modern design, achieve the diversity and connotation incre-
ment of shadow souvenir, and advance the productive protection of intangible cultural heritage of the shadow.
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