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Tourism Brochure Design of the Langya M ountain Scenic
Spot from the Per spective of Tourism Symbols

JIN Xiu-long, QIAN Kun
(Chuzhou University, Chuzhou 239000, China)

ABSTRACT: The work aims to innovate the design of tourism brochure for the Langya Mountain Scenic Spot. Tourism
symbols were used and natural and ancient charm styles were incorporated to conduct the study according to the Langya
Mountain's tourism route, and combined with the graphics and other performance styles. On the basis of investigating and
sorting out the tourism resources of the Langya Mountain Scenic Spot, a tourism symbol system of the Langya Mountain
based on culture, slogans, styles, festivals, landmarks, personnel and other symbols was constructed as the core content of
the tourism brochure. In the design process, various graphic design methods were comprehensively used to improve the
sensory effect of symbol elements and make tourists more perceptive. The free and creative layout was adopted to make
the tourism brochure more convenient for image marketing in function. Tourism brochure design of the Langya Mountain
Scenic Spot highlights the important natural scenery, history and culture, festival activities, characters and allusions of the
Langya Mountain Scenic Spot, which is conducive to the full utilization and protection of Langya Mountain's tourism re-
sources, enhancing Langya Mountain's tourism brand image and driving the development of related tourism products and
souvenir industries.
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Tab.1 Tourism symbol system of the Langya mountain

fFemH 5 2 eEER
A= il MES R (WS S0 ) (FDD 4 AMUS 5P 40 & H5 . EBA B s ik & A4 )
Sl Sk RIPF R IX (FACEHH AT sh 0 . FCA % . FCD A
555 bl SC 4k WA R A R BRI %) ( FAE SCARIE 3h3% B . FAD Bl Aok B8 X sk )
T8 £ %1 3C 4k RRSCHR 7R, Sl 7 B 45 ( FCH 758 )
I\ i b [ITIRE SN SN SN QNI SN [/ N
bR SCAR EBE P55 e 069 3C . BR BB 28 &0 ( FAE SCIRTG 33007 . FDD 45 AR 5 15 s 40 4 50 )
P E YN FEAMOR (AAA L F20 it i b )
KIH— fisy 5= (FDD 24 AU 5 D s 4 A a0 )
e EEZS WAL (AAA I BRI . CAA i, CBA Hith ), %7 W] (BBA MOGHFRMIX )
i IRV . 5 (EBE 28tk )
THEMAS RWES RIS . T S (Al SR ZE (HCB R A5 )




342 1% TR 2018 4F 12 H
R 1
ST VR FEEE
HARTS gy E . WO5R . FARRE . WEW . IRESE . BRI REGEE (FCK #451)
e DR B 16 WR B SHE45 = (HAA A% . HAB F1{4)
ZE )19 OS5 RME (HAA AW . HAB F{4)

0. EmE5 NN ORIERESZE. P88 5 RE ) ( GBIT18972—2003 ) K U5 4 i Fl1 4 4 o

3 IR = XM IE T

L 2 PN A HE 2R IR A G AR R 1 S5 X B U )Y
F TR IAREAT SRRz, sl T EARBE
Wk Bt KR ABARIE R | SCIRAT S A
TEHBAE B, fem 1A R ERCR, By
iR ik Y A W A T i e R B S RE
3.1 HEMEHE

BEULIET 1, eI T B I A EURR A S S

{2
oty

'
oo

24
>3 ¢

Wi
EEFEAE
HESEVENE
ERSHERFRER

B 1 Ehif
Fig.1 The cover

AR A SRS T e AR\ L K
RRARARE” | R AA GOiRiFIX” 4 EH AT SO R
A" 2 ANIREFAT S I — A~ S8 BT S Ak,
TE BRI X B 1L A R B AR SO S A R 1 50
T V5 MR BRI AR, MR IR LK T] 18T A AR 1]
A BT URE S, ZEMA A @07 SR STROT, TR
PRI Fe A7 S AR , 15 M i R B 1 3R 1L K]
S SR 3 o RS DR T TR % 5 — BRI
HEPHN AR, G HBEAT . RFLER, =K
SO B T SRR B KUK RIR T A
TLR
32 BHE®

BUm LWL 3, NIRRT S BRI TS A
R H o R TR I IR RIE L, KR
TRWFL P L BRI LR T H SR DU AR T W T )
Iy FITFLUE T8 1] 1%

SRRV OANE, BRILE 2, RECT B AR )R,
TR LT VR TE N 2

P 5% SO AR L SC A B B A R, AR
Foe (MEH =), WBLEZ @Mz A%, Xfk
A AEZ IR A A KOE . BEET A OC . R
RGN IRUET 0T, BoA Sl A KRR
—7 RS E LU CRAEE S IR 34,
R “BSE— (MSe) —RIL” polie%
RS RE, PR T RS KT
CEERTEICT . IR RIRWEATSIE S

FHPERRTEE

W A
BB K& IER3S057501

&3 Ui 1
Fig.3 Page 1

“WEAR/\ A L AT S OU R T SRR R A AT
GE, TERI ;N BEAT TR, LR sEy



% 39% 241

BT KBTS AT B L XU DR i s 343

B 373 R RIS 1 A L DA ERTRGIR S SR
A EFEbRET “ERHEE S EXZIEX L
T — IR “Be AR\ MR | “RIRZGI” . W3 “4
D EMR” EPRBIRIFAT 50K,

A LRI KT TR R AT T AR ER, AR T
KU W AR LT e R 7 S AR , 288 T 3R
“HET RS KA R, SRR T ERE, NS
— LA, FE T SR, R
A RS A5 545 €0 o 22T 7 BRI L e i X 28 ¢ P i
6 i DR T S AR L0 TR i S 0 A I ) R T £
B, BT U5 FIEE
3.3 HFREiRR

U 2 WK 4. B 3 WLIE 5, S HF I b Mr e,
FRYE T 5 el S X “3e4b” . “REAR” . “HERT . “IRIA
LGP RHIE, SRA TR . SOiE . MR B, T
o T DA A 8 ) | B A T

BERERHARREE— 85 NG
BRERS, F. 2. & 8. J . L

Bl 4 Tl 2
Fig.4 Page 2

ARy BERyw
B T A

S LR L R

K5 Wi 3
Fig.5 Page 3

TR 11 7 9 0 B O el B XA VA % 3
" RIS, A/NEDE TSR CHESRT P AR

SCATRWEAT 50 3R , B 05 PR T /R T RUR “ 53k d%”
TSN, G B 57 Bl SCIL” IRIEAT S AR
PeI AR ot ML SRR R 1) 43 7 AR IR WA S LR —
[LN:IZ 3

B 5 el ] A SCF b SR SRR A2, 58
TS b SR R A R

P Sy T 1A T S YA L L R K B T PSS
KRB, e h— B [ R ai e sz, BT
HRH L AR AR BRI A5 5 JU R Ik o DU 41 T 3R
PRINBEER | WS PAL A KA, B R R T
INFR IR E A KR, BT CART. AT
CHOKT BT RS IE S S T RER R A 4
AR =S, MR TSR

3.4 EHTWER

i 4 WIE 6, Wi 5 WLE 7, Wi 6 WLE 8,
FENARS S, BREARAT S AR A0,
AT S0 R . Hoh iU 4 f 5 FE Rl — R L, A
LA BB R P A S A ETEE, L0l
FIE R T REm = MM E,

W EERILME.
T BT

BaF. AETHERESRC.

—
ﬁ FHEHRTIREDSE, NS,
WARAETRERAES, REEETSRAREL =
X, BRSERIONREERTET, PASER
e

K6 bim 4
Fig.6 Page 4

#7 JUE5
Fig.7 Page 5



344 fu, %%

T

2018 4F 12 H

58 Tif 6
Fig.8 Page 6

Fa s XL EFURIS T S5HE A
R RSB A, T Em a7y R, it
LF B RR T S A MR . ZARE IR
5, WSS bt “BRs s sefe” 55 Wik £
AT RIAE, HEPRSCFEBUE A (IS EEIe ) iz
KN4 TS Z AR, TR TR 1 157
BEENG, W “Z37 RIS 0R LRI T IS
SCAR” R

DU 5 K i A T SR
e, R T REMARECESRRAE, 54 LT ik R E R IE
T I, T R Pl T ) R A R Ok TR R
H IR, AL SR B R AR PEAE B M By 52 ) Rp it
TTHR, BB TR “H IR 2307 FhRliEs
RN SELS, 455 TSR ARTEAT S RS,
SRR TR T B SO B AT

DUTH 6 J2& BRI RLR5 SC R A o R SC I3 A
SCHR M T BRSO E, 1B CRICE” R
WL Z 5, B ST PR BRCSCTEAN A
TEHEEXHMILRAM, BT “4M” ., “43”
PIRRIEAT 5 L R AR, 8T “BHS=X” Hfs
N o R % Mp2s P B RRIAT , 7R RBLSCRIRT A P K A% 0 Y
RZAN, MR TBOAMTTTMEERR, B “HET W
iU NS AT S A S L S B0 T ok
3.5 [IREHRHR

7 [7) 55 e A e P12 495 o o it A Bl e | 22872
PSR 44 SCAF S 2R, BIR] AR el (&1 FRR BB 22
SIEE A, E 7 WIE 9 S ARy, s 8 WL
10 A NSRSy

VT 8 21 T[] 5 bl 4 44 i b R AL XL, Al
AT KRS BiERDFRCLURSL, (i 1
[7i) 5 bl 5 DX B B O BR BB 20 340, 8 T AN 5
CEEETT BRFHE . PLCIIOKAIPEIC ST AR TG )
IRPERYBE R A 20 T, SRS A, R Kk —
M —FR” Ao A RO R RS, s 17475 UL

= &
;

=
L‘Q'JG:E::“;#—

E9 T 7
Fig.9 Page 7

MR R R,
E— BN PR AT, S

/% 10 Ui 8
Fig.10 Page 8

R

BUA 9 MRS B4 T (B 50 ) IISCIE N
W, W T RREHER ORI FERA (BRI ) 1Y
SO iR, RN SEATHERR S KIEDE 4T, S T
IRV SRR I, SRAE TP S AT S LR
MTE RGN . o Tl A ed) BRI, T
IR T LR SRR B FIAN T2, fRIE TR IR N
BRFIESE— .

3.6 IRHP B FN IR T AR R

R T R B 1L A [ SR X, DT 9 UL
R 11, Ui 10 WLIR 12, EH T T AR TS R
KERE A, Wb HAd T % B A S . g
U [ B L DU LT R, IRE AR R T E E
BRAIREE AR PR E R, BRSO N AR 4 R
SRIRFE" R, SR T I Ak 5 28 b 2 5 TR 55 WA IR e
KiF=1ESL

RIEBL CHSRT KSR “ZIl”, AR CEE
FRMATE” 450K, MRYE W [ SR E R Ty, XF
B R EAT T ARG, X bl M T B AR AU



$39E K24

T T MR SIS T SR L R B A M 35

¥ 11 5 9
Fig.11 Page 9

\
A
i A\
L =
ha?? ﬂ%}e.‘umv\_.
P BSHETLEEE, ROReo,
=y CHIFE, B ST 8.

El 12 T 10
Fig.12 Page 10

S Bl AT I AT R, T BT 9 30 A
ALl LR N A 4 v S BTS2 - SN B e ]
AT, Wl g, SERRL M, WHW R
K2 T 45, K HARBIAT S KUAE FT o0 DA
Ktz

NI CRHRMIRS T X—44), B 10 fif
M T RE = INRSAN TR, 5 3 T 2880 7% KA 4
M, 5TFH3CFE "B T —I0" LREGE R
TSR AR TE .

3.7 IRMEHIFHRR

IRIBSE I T 58 H S 2O A SRR XA
U 14 UL 13, T 12 WA 14 R TS g2 XU A
FRU Y i1 B AL BRI 7, DT i 2 5 R S 38005 3l 9 4 it
AJE/R T IR SF R BT 5 N

RIBF I A0 I I P T = AL R, BlA
SCFRAY, MR IR SF BT R 2R IE S, T4
RE S DL BEERE” bR R Tk BUAT
5 SCARAREAE o A 00 8 152 P21 1] 25 4 o) 3R T8 = ik e
TRAA, 455 LR E S SR BT RiEIE

FHEFARETTORE, EERATE HeEErER
B, CERIE IETME, IRMERSEENIN. DTHEeeaE
BETEE DR, £l

HERE R T, (T, Sk
. —EENEEER. MTHECETLNERE
B, FRESANMET.

K13 s 11
Fig.13 Page 11

BRI RSN FHE TSR, HSURRTE
THES. ATERN. BMABRSN-OFfSERTR, 51
F EXEFEAC I an TR BT EA.

K 14 TiiE 12
Fig.14 Page 12

A L SCORE I B R i B IR AR AR R, SR T SR IR
iFFAE o

U 12 N — AN TR S HER, H
KE 88 T RIEMOE , B9 <Fh -y IR sE, W4
T B RIRBEMESE” MbRE 05 AR T4
SR, AU IRIBSF RS T TRt £ T IRM
SERRIEGIR R, M HEH T AR X RIS
JLE, W T ARG
3.8 EXRITHEHR

BUIA 13 UL 15 Dy g R AR , B HC T IR R P
A e F RTS8 o —RMIREFER L&, B
Pl SR ) R R e Z HE MR AR SR 2 R R R T
Yy, BEEAT A I SR X R SR EI R s RN
AL A, F B P P BT B L e b, o
INT T R 35 30 T R 230 o

SRR P Sy RS L XS v ) o i T SR R AR
EARA, 53 7 ORHR > R AT S PR B T AR I
— FARFHE R S, BT I T 5 Y S A SR,
AL T R PR SUAY AT S LR R



346 fu, %%

T

2018 4F 12 H

B 3 o B W T 3

B 15 T 13
Fig.15 Page 13
KRR R X AbREEA T Rl X —a#
RS, SCFHERE TS A S B, — R — R
FEAT SRy N T RS R T R PR . R R
3.9 RIMILESHELR

DU 14 UL 16 1 S 45 o GUR A T i 1= 5 9 b
RBTHR . DB R R T4 AR L A 45 16 A
FUERE L KT8 5 PO AR, 35 50CR T T REK
5 B B I BRI i 2 S S TR R R T, LG T R 1L
JH 271 F G B A KRS

BEUE=TREHEGERGL. MREX. B | B
BMHERESETETY. SUENKAERNLED, 1

1 EREMBGEREGRENET. B8, T8
{ ABEEEDUELSEAE, AUETMNEBRE R
{ 2, BENBUTER-ERAULNANEELEELAS. o
APUE, WS, BERRED, SEECITTEDA 5__"':
Eh H AR E il

CHH R Wkl A2, BE
WEF,

B LEE R OS] A
(L. FEETFRAGRA)

E 16 Tl 14
Fig.16 Page 14

AT S 2 RO 1L 2 R A S TR R
WA, Bl TEZ3CF N TR E <6, 6
ESUEE . NEE IFIE] . SRS, PERCA LA AR LR
B, sEe 28 s EEAMREE R,
EAE 2B “WOR” BANITERG A 2 B AR
JRETAT, N J 45 B H AR Rl il ) I TR R A T R
G, AL T RS IOLRMNG, FE T RS
ATEOTER

BT 73 —A> S5 Beoad A 43 B L & 300 e 0 55
FITTZEM A, XIEAEEE I Z bR K A5 i i W ) 5% i AR

s A T A 2T, SO B A AR HE D]
T—EREYI AL

4 £5iE

TR F RIS BRI SC D SRR B,
HOFMEE T IR IR I AT SRR, R T B Ll 5 IX
IRUAE o FRWPIA XU 51 B, 'L 42
AREINRE, LEAR U A B R X R i i DA TR
ZIWAR, 7R ATR T 1, ST R LR 5 XY
WNHIEE , =5 W B R W RS, 12 o ik U Al TR
A il T 20 2 i (8 22 A L o R I A by B L i
W2t & hh Z — , BRI IR AT 1A R A TR i kL 14 5
Hyaz AN & BUATH T 5 4 RO L AR S e = e S 42
PN DB VR ) 1 ST | A 8

SE

[1] SAUSSURE F. Courde Inguisticgenerale[M]. New York:
McGraw-Hill, 2009.

[2] GRABURN N. The Anthropology of Tourism[J]. Anals
of Tourism Research,1983(10): 9—33.

(3] JAK, S A5 520 kA 2 o A ik e ik i 0t

IR T[], A4, 2005(9): 6—1.
ZHOU Chang, TANG Xue-giong. Application of Semi-
otic and Content Analysis Methods in Tourism Bro-
chures and Guidebooks Research[J]. Ecological Econ-
omy, 2005(9): 6—1.

[4] BROWN G. Tourism and Symbolicconsumption[M].
London: Mansell Publishing, 2010.

(5] XURK. A5 0T o BT ik i T8 4 10 3t 25 I F 5
[D]. $LBH: PRBHIGTE K%, 2014.

LIU Huan. Tourist Perception Research of Tourism Image
in Shenyang under Semiotics Perspective[D]. Shenyang:
Shenyang Normal University, 2014.

[6] DANN. Advertising in Tourism and Travel[J]. New
York: Van Nostrand Reinhold, 1993.

[7] e NRILAEERARE. RIE RS2 M 51T
#r GBIT17775-2003[R]. dtxt: = [EFr#EH pRAl, 2003.
National Standard of People's Republic of China. Clas-
sification Investigation and Evaluation of Tourist Re-
sources GB/T17775-2003[R]. Beijing: Standard Press of

China, 2003.
[8] WM FERERG L. BMTTEKM]. dbat: Fk
i RRH:, 2013.

Editorial Committee of Chuzhou Loca Chronicles. Chuzhou
City Chronicles[M]. Beijing: Chronicles Press, 2013.

[9]  WBRJH Dy 52 SCAk a8t A 4 8 22 03 25 TR M 3 st S A 38 A7
[M]. &L BNk, 2003.

Editorial Committee of Historical and Cultural Relics of
Chuzhou. Chuzhou Historical and Cultural Relics[M].
Hefei: Anhui People's Publishing House, 2003.

[10] HRIM Ll X5t 44 ik DA 3% DR 2 . o 3RO L 2

% 1. [EB/OL]. (2010-05-15). [2018-08-10] http://Igw.
chuzhou.gov.cn/ 6248005.html.
Langya Mountain Scenic Area Management Committee
Site. Walking into Langya Mountain Classic Attractions
[EB/OL]. (2010-05-15). [2018-08-10] http://Igw.chuzhou.
gov.cn/6248005.html.



