il TR
PACKAGING ENGINEERING

40% 24
20194 1 A

ET AR HAME SEE T

RE, B
CIRE ol K2, RV 412007 )

TE: Bt AT ARERGZEAARSKOE TR LA ZHBRIXAEL ., Tk B H5HEFH R
1&g LA R RRA AR B RS LR F 6, KA AR FTHAREMH T RSB OE P oy Zahikit,
it HFUHARTFT, CEMFTHRORA —FALL, ARBARER S O EAMRGZ AN RAMET H
RHALOENEZHEX, FULHG d Zfeh5L, 2118 T LA ACe) il f R AEX

XEF: ARBR; ARe¥,; ZahHiEit; X, #XX; AL

hE 4SS TB482 XHftRiIRAE: A XE4S: 1001-3563(2019)02-0060-05

DOI: 10.19554/j.cnki.1001-3563.2019.02.010

I nteractive Design of Food Packaging Based on AR Technology
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(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: The work aims to study the new interactive mode and significance for food packaging brought by the ap-
plication of AR technology. Through the analysis of consumer psychology, and with the help of the food packaging cases
on existing market, which successful integrated AR technology, the interactive design of food packing under the new AR
technology was analyzed. In the digital era, the digital intelligent packaging has become a trend and the AR technology
applied in the field of food packaging has successfully subverted the interactive mode between consumers and packaging.
It achieves the interaction from two-dimensional to three-dimensional transformation, and creates a more personalized
consumer experience model.
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Fig.1 Application scenarios of AR technology in IKEA
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What's your beef? It's 100% Aussie,
that's what. It was made into a patty
~ in Sydney, then snap-frozen like a pea to
~ keep its flavour all the way to you in
~ cloudy Broadway.
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Fig.3 AR scene of McDonald's raw material source
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Fig.4 Glico game interactive scene
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Fig.5 Coca-Cola AR music bottle application scenarios
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