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Application of Story-telling Graphics in Packaging Design

YANG Xiao-yan, LIU Mei-lin
(Shaanxi University of Science & Technology, Xi'an 710021, China)

ABSTRACT: The work aims to induce a kind of new design idea of packaging graphics by explaining the concept of
story-telling graphics, analyzing the characteristics and advantages of story-telling graphics, investigating the feasibility
of its application in packaging design, and summarizing how story-telling graphics are achieved in packaging design. On
the basis of analyzing the spreading characteristics of story-telling graphics, the concept, characteristics and advantages of
story-telling graphics were explained. The stories were selected and planned by 3D cross-over study of brand image,
product appeal and targeted consumers. Then, based on the appeal and the characteristics of completed stories, the
story-telling graphics were created by means of realistic sketching, comic-style sketching and illustrations-style sketching.
Moreover, a set of derivative packaging design examples with story-telling graphics as a graphical language were used to
support the correctness of correlation theory of story-telling graphics. The study on the feasibility and implementation
method of story-telling graphics in the packaging design proves that, the story-telling graphics are a direct and efficient
language of packaging graphics, they are meaningful for the improvement of product quality and the shaping of brand
image and also can provide some new ideas and methods for the development of packaging design.
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Fig.1 Research framework
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Fig.2 The specific process of story selection and planning
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Fig.3 Wahaha AD calcium milk thirtieth anniversary edition packaging
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Fig.4 Bro Bron beer packaging

4 WEEERRIETE

FLEE LI ZAR R S g 7 e it
HE LA S 1, B AR BT AT vk B R Ak
FHABGARE S, HAFALZERI AR, XS e
B B 4 Ab

41 BZEFH

E?SEE@%?%%%%——%¢£§E5\ ﬁﬁfﬁﬁ%ﬁﬁ\ FhERY AR
YL, Bet ke 58, Has AL E A
AR . T*Eiégﬁtﬁﬂﬂ>ﬂﬁﬁdﬁfﬁl T?EEﬂﬂﬂi K&
FRIBAN . FEh XE . B SFNER R,
WNEAE . AN L BROR L ERRAE SO Il ) S
FLAWEE R, BRI SR TR R A
ER, EGRIE LT B BB R AR 5 LU 1 1R
P IBU, BUERAT& S B 5 MRFIE , i fpid B2 R
WS A O B T

TETH & B DR A, QU RN 15 S8 H) T
M, a2 T ) R BB, e T — R R
A 25 AR B 1 S 2 5 o T R A% 0 R i P
Sy, ARG, HANLIAEE . WS . BRI
A2 o BRITOMARBL T O™ S AR, SOMER IR
T HAZ IR RS RA PR R, 0 2 86 R
TLIE 5

BRI, LIE . RUE . Tk
eSS 7/ LIRS e AN RIS d i & R
FERIBIVE AR, 18 2 T2 ] LASR B DU |
T BASEONVRRIECER o LR e BRAY R L RE DR
RIS | B R T, FERAE A G A B 3% 3
IS SR B RUA o T8 i R B S R AL T
CR AR e N TP R



68 1 %

20194E 1 H

{ V,WL(‘;\Q‘

K5 o HERELE

Fig.5 Miaoxiang terrace rice
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Fig.6 Cold pork packaging
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Fig.7 Nongfu Spring mineral water changbai mountain illustrator series packaging
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Fig.8 Derivative design of story-type graphics packaging
(Sichuan chili sauce)
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Fig.9 Derivative design of the specific process
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