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Dynamic Visual Design of Network Brand in Interactive Design

CHEN Yan-fei, CHU Xing-biao, TANG Tian-tian
(Guangxi University, Nanning 530004, China)

ABSTRACT: The work aims to analyze the three levels of visual design, construct a dynamic visual cognitive model
based on the extraction of design characteristics, and analyze the inspiration for the dynamic visual design of network
brand, through the study on the network brand’s dynamic visual design of interactive design. Based on the literature
method, the differences were compared and analyzed through three levels of dynamic vision, and the dynamic visual cog-
nitive model was obtained by analogy induction and demonstrated by case method. The relationship between visual levels
is analyzed and the dynamic visual cognitive model of interactive design is constructed to put forward the key points of
interactive design to be concerned: the visual change of interactive media screen cutting should consider the post-visual
influence and the multi-interface dynamic vision from a single interface pure vision is a complex and changeable physical
process, among which there are three points that need to be paid attention to in the latter one: the significance of the visual
symbols of the object should be paid attention to in the single interface processing, the content elements of the interface
should have extensive social cognition, and the visual dynamic design should conform to the laws of object change and
movement.
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Fig.2 Visual cognitive model

B2 AT LG Y % I B R e i 2 TR (]
JEOE EWN R AR, S840 AN TR 2 R 0 i 3o iz
EN R . B RARZ NI B, K52 A B
JEXHRBNBEATI 0, HEE RIZ AR T T A 7 &
Py Hk, ERZIARIA G A AR IE s fn 2
IZNFEE T NIRRT BT R, FE T AR
A SRR T WO E AR R S A A

AN IR T 3h e it o, iEfK
T 2 b AR A AT B 2 LA W07 A AT R | 58
Wit b R4 dh RS A BT I SR B

38 XEIRITHIEMEIZITEER =0 M A

A2 H T B S BT AR — T T AL 89 42T
PSR, S B AR B — - T AR X 3 LIRS R B9

JE , AMUERABE R, 758 L™ i Bl S 5
T A AL E BT O B SE L AR R 257 5
s 93—J5ih, Z5 Y s s i,
A B S G GERT S 1 T RN AT R
A2 N2 s SE S BT S iR L iz 3h
M.

3.1 EHIFEEFVIRHAEEN

F 2 AT, SERIACBESE H AT IR 3Lat, 1%
AN AT MR R O R i, AEAZ T, P
BETE B fe DA RE 1~2 s S (B2 dse, 20 T 1rg b e
WS A BT, T DL R S AR v ) B L AR b B
JEALE 52, BIAE RV T T B I AR B[] 3 5
WEE , N A WAE banner %A, A Z N
FAKE R T, TR AFR—6R, LREESE



90 0% TR

20194E 1 H

— AR A i )RR, L L BRI, 8K
Y R P A N T PR 3 2l o e B AR R

HFS AR SR, BE 1L - 7 B ARRR S T &
S OEART, LA 3,

= ‘ BEFE

MR

#wr iS5 WBW  JpsE | SUREREG

=4l /ST B

e / o

e RE 53 BR

s 1% B ik
AR / 224
T T
s ) smh / gl

e 1o / AR

THE GODDESS
Az

HERE

" GO

(5 /TS 0 B

A 7 ALEREETE / TRBEE

=25t / THEER
3/ ER /BT

EETh BT BESR oonPi #kSE £i0FSF #aEhE isEnE —EiEE

FARED AR 2Hl

JSEEZ0.0

RERER

[ | [z ]

p= wE BE

FEERSRREOEEST
EFREEATERRE1000
SHERN RRRER
SRRV . FEEIF

e s o [
EUR | inEE BEE KER

.
o —

- |ﬁ5‘ﬁﬁ
— EELTH RN BHST 0THE BukE EoAE+ Biies BEEE —HER
r i AY4 i A

BE  HES WW  fEE

AR
Fl/iEER / #8
E8fiE 7 Frid

=/ xE /=& /EE
BN/ L R AR
AN 1

Lkt B B B
St/ iBah / FSH

ERFR—MITR

= 55 /R
B2 e

Wi /TR R R
2 HLEREE [ RESE
BT / e

FEERG  SURED R 2HW

AR

=] =]
o E=

FERRERREORESNT
R TR 1000
SHS TEMER
RN |, FREHE

_ | H
B 4+ @& o
E= HE BEF

e
oG = @

El 3 HZ banner BEiT
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