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Innovative Application of Chinese Characters in Logo Design

WANG Yu-hong
(Xi'an Innovation College of Yan'an University, Xi'an 710100, China)

ABSTRACT: The work aims to research the Chinese characters' application principles and specific design methods in the
logo design of the new age. From the perspective of Chinese character logo' unique advantages, the Chinese characters'
pictographic aesthetic characteristics, the emotional art performance and its unique traditional philosophy were analyzed.
Combined with excellent cases, the methods for the application of Chinese characters in the logo design were explained.
Chinese characters' unique thought and culture provide important creative materials for modern logo design. From the
perspective of national culture, the Chinese character logos profoundly convey the theory of business, improve the brand

value, and promote the localization and nationalization of Chinese design.
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