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020 Product Design of the Old Place Name of Nanjing from the Per spective of Experience

XU Cong-yao®, ZHANG Ling-hao?
(1.Communication University of China, Nanguang College, Nanjing 210071, China;
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ABSTRACT: The work aims to study the product design process and method of old place names in Nanjing under 020
mode from the perspective of experience, for the purpose of providing design ideas for the innovative product develop-
ment of the intangible cultural heritage in the era of mobile Internet. Nanjing's old place names, 020 mode and experi-
ence design were respectively deconstructed and analyzed. With experience design elements as the breakthrough point, the
020 product design method and process of Nanjing's old place names from the perspective of experience were put for-
ward based on the dominant and recessive factors. With famous old place name Confucius Temple as an example, the de-
sign practice was carried out to verify the effectiveness of the proposed method. The O20 products of Nanjing's old place
names are analyzed to obtain the relevant design concepts, and the O20 product design system of Nanjing's old place
names was built based on the correlation between experience design elements, so as to provide reference for the design
practice of cultural and creative products in the Internet era.
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Nanjing under 020 mode
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Fig.5 The O20 product design system of Nanjing's old place name from the perspective of experience
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Fig.7 "Dudu": the design concept of parent-child interaction in Confucius Temple
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