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Iconic Product Design Strategy
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ABSTRACT: The work aims to provide a useful reference for our local furniture brand product design and brand build-
ing. Starting from the design of iconic products, the iconic products of famous Italian furniture brands and their applica-

tion in brand building were analyzed. Common rules of strategic application of iconic products in Italian furniture design
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system were extracted. Brand-product value transfer model and path model of iconic product design are proposed.
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Fig.1 Super Roy Sofa
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Fig.2 Material display of Super Roy Sofa
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Giorgetti “Move Rocking Chair”in salone del mobile
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Fig.6 Move Rocking Chairin salone del mobile from 2014 to 2017
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