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Application of AR Interactive Mode in Travel Experience

ZHANG Mei, ZHANG Li
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ABSTRACT: The work aims to study the application of AR interactive mode in travel experience. Based on the current
situation of travel experience, the formation process of travel experience was analyzed by applying the information proc-
essing model in cognitive psychology. The characteristics of AR interactive mode and its effects on inner mental mecha-
nisms of perception, pattern recognition, attention, memory and other cognition processes were analyzed. The application

strategy of AR interactive mode related to information design, content service, interactive mode and data integration dur-

ing the formation of travel experience is put forward, and its feasibility is demonstrated.
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Fig.1 The formative process of tourism experience
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Fig.2 Simplified cognitive model
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Fig.3 Usage scenarios of APP
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Fig.4 Usage scenarios of "Walk away"
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Fig.5 Usage scenarios of "Streetmuseum"
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Fig.8 "Easy to Design" in the simple principle of complexity
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