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ABSTRACT: The work aims to focus on the development and design of tourism cultural products that can produce
"mental image resonance", so that consumers can achieve "resonance-type" experience when using tourism cultural prod-

ucts. Based on the mental image of cognitive psychology, the progress of mental image thinking was divided into five

non non non

steps, which were "understanding of image", "collection of image", "storage and decision of image", "examination and
analysis of image" and "confirmation of image". Understanding and collection of image were ways to acquire information.
Storage, decision, examination and analysis of image were to process information. Confirmation of image was to trans-
form information. The innovative product designs based on mental image theory were supposed to transform active eidetic
imagery into available design material, trigger memory image of human brain, summarize abstract features of mental im-
ages, and finally understand the features of mental image and decompose, integrate and migrate them to the design meth-
ods and guide thinking of new objects. The mental images are able to stimulate people's emotional responses. The tourism
cultural product designed based on mental image theory can refresh people's emotional memories of sightseeing places
and expand the theoretical space combined with designs of tourism cultural product and mental image theory.
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Fig.1 The two sources of mental image
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Tab.1 Thinking process of mental image
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Fig.2 Listing of information on collected image
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Fig.3 The acquisition of mental image data through collection of image
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Tab.2 The difference between Guangdong Embroidery and Su Embroidery in the mental image features

i Pie
g F AL & B L AL W M WP WA
M E AR s B S Rl e 1 5P
E'ﬁ y JEN N \ \‘;\ N 0y e
4 e EHE ROk, Bl ESSETEHE 0% L
% A | M T N TECE T $ong
6% T . X LA = PRI R R A G B G 0%
224 #% S, BENE PG, FIES (FERE),

o G40 R SO I S 2 G AT e W HfE T o
T AR AT ZE . W NIRR
FFER , PG HE i I 3 545 BB X Gl Rox

g (AARIRAS ). ER (EEHIY ), R RED
). AR (HMEES ) 5 DImHE T Bk
BB, HREREWA 4.



a0k A2

AR TIGRAT B0 5 FRE BRI SC A ™ it BT

233

— R

We ¢ | —
—d me — 1t 2 |

7 ——

%
]

K4

Fig.4 The process of examination and analysis of image
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Fig.5 The process of confirmation of image
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Tab.3 The information on mental image of Manchuria window of Guangdong
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Fig.6 "Appreciate-Guangdong" creative product design
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Fig.7 Design of "Capital of Overpass" badge
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