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Application of Traditional Culturein Creative Product Design

SHEN Sheng, XU Ya-ke
(Qingdao University, Qingdao 266071, China)

ABSTRACT: The work aims to explore the application strategy of traditional culture in creative product design. Based on
the multi-dimensional perspective, the value connotation of creative products and their innovative use of traditional cul-
ture were analyzed. The paper-cutting, FRET symbols and other elements of traditional culture were selected to discuss
their application methods and design skills in the design of all kinds of creative products. The debate and transformation
of force generated between traditional culture and modern design is the fundamental way of "change" to be sought by the
design of modern creative products. On the basis of deeply excavating the rich cultural connotation of traditional ele-
ments, the design skills of "the way of change", such as cultural implication, mix & match cultural tension, Chinese aes-
thetics, modern technology and imagification, can be more close to peopl€'s lives and meet the needs of the society from
the perspective of artistic expression. The traditional culture elements and creative product design are combined to find a
balance of tradition and innovation and design works rich in national characteristics and vitality, so as to lay the founda-
tion for the diversified development of creative products.
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