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The Construction of Visual Aesthetic Elements in Graphic Design

QIN Jian-hua
(Shanxi Normal University, Linfen 041000, China)

ABSTRACT: The work aims to explore the types of visual aesthetic elements in graphic design and their aesthetic con-
struction. Starting from the current status of graphic design development, it was concluded through analysis that the aes-
thetic construction of graphic design was mainly manifested in three characteristics: strong impact, artistic beauty and
orderly beauty. These characteristics had the effect of improving the economic value, enhancing the aesthetic effect and
embodying innovation in graphic design. Combining the characteristics and functions of visual aesthetic elements, the
construction methods of visual aesthetic elements were discussed from three aspects: the words, graphics and colors.
Supportive examples were demonstrated for the above-mentioned argument. With the changes of the times, the under-
standing of the construction of aesthetic elements not only sustained the basic professional quality, but also improved
constantly their imagination and creativity to enhance the quality and taste of the works by employing visual aesthetic
elements such as words, graphics and colors, etc. Using such aesthetic elements as words, graphics and colors tactically in
the graphic design can enhance the visual impact of the work, improve the level of graphic design and produce more aes-
thetically pleasing designs.
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