ok T F40E 541
PACKAGING ENGINEERING 2019 4F 2 A

26 NBHTEE IR SR B 2 R R AL S R

EEF, XEF
(VR AciE Ka:, AR 611756 )

WE: Bty ATEEZFARLSF XA RS ROGEA), KT HFABTHTRE RS 64K
BAkAR ., RIERARfem B &, PR BAR R AR ik A EHOAB. A P ir kAR & A
% Kano BA, 54T £ FBEMNHRER SO R EL, &6 LFHAG TX—HERFHRG AR, ©
2 Fildn A, FE T A TR A, HEARHEEHNETRERK, B3 FRE5FwmEEZZ 0
AL, TR FRRASHRERSAREG Y mEE, SRR EFHEAFTRERSAEL L &TF
FLE AW RACK 9 R AU B 2 A B AFIE B AR RS

KEER: BFAR; FHEREMRS; Kano A ; Hra B E; LK%

hE 4SS TB472 XEHRIREE: A XEHS: 1001-3563(2019)04-0006-07

DOI: 10.19554/j.cnki.1001-3563.2019.04.002

Influencing Factors and Optimization Strategies of New
Retail Service Experience for Elderly
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ABSTRACT: The work aims to explore the experience process, experience feedback, influencing factors and propose the
optimization strategies of the new retail service for the elderly so as to enable the elderly to fully enjoy the convenience
brought by technology and new service models. The influencing factors of the elderly population on the new retail ser-
vices were analyzed through the methods of field research, user interviews, questionnaires, and Kano model. Due to the
special physiological, psychological and cognitive characteristics of the elderly, acceptance of information, technology
and new things is relatively low. The influencing factors of the elderly on the experience of new retail service are ana-
lyzed by transformation mechanism between demand and influencing factors. The optimal strategy for the combination of
online and offline new retail service experience for the elderly is proposed to help the elderly adapt to new retail services
better.

KEY WORDS: elderly; new retail service; Kano model; influencing factors; optimization strategies

BB BB AR | A I 7K P B3 e LG BRI
OB AR, REMF BT TR
[ 45 B I AN TTAE 2016 48 11 1, ENR T (6 THEsh st
REERIHFAIR I ), SR LR850 -2
M A, IRBIFHR R AN, W4 10 7 7ERT B

Wi EEE: 2018-12-28

sitike b, SR THRE SR, eI
IR, AR AR T RIS 6 WAL ISR
(ENTOINE £ R d R A i S T N Rl
BEfE 2017 4F 3 A X e i ol € 3. LA 9%
F RIS Sy PO B B s iz BTSN, e

EETH: wil 5ALHAFARNELEAT LT A (16SH42); wil FAFRH R THA$E LR A (2017ZR0187); &
FRTEHAF R E (2016-RK00-00193-ZF, 2017-RK00-00368-ZF ); + EE R G F 1A 4% 8 (201707005050 ); & &% A3
By B FRAL A AE T B A #3537 %] (2017-GHO02-00091-HZ, 2017-GH02-00093-HZ ); # F A LA #R L 27 A

(18YJAZHI123)

EEEN: £F5F (1977—), *, ZBA, i+, BELBRFIANHR, TERFZRXLRARA RS RITFT BOFT.



H40 5 4

BT AR NIRRT IR 55 R 0 5 ) TR 2R S A AL SRS AT 52 7

FUARES 55 BRIk T B B 1 R S A

H AT B D Z R $™0% , dedidi g™,
F] 2017 4EIK, 60 % UL BB ANECEIBE T 2.4 12,
XoF T FR ] KA 1 2 i B AR, B B I — Tl Y
T B, DRI 2 IR 55 7 P AR 8 T g S 7
LR R AR S5, 594k BT BR S AR AR S B AR
200, LR AN RE T 5 5 52 BB D 45 A 1 T R
fEHE

1 FEEHR
1.1 FHEEHHER

WA, R DU R RO RAE, il KR |
AN THEREF S E AT B, FF4 50BN, MR
ai B9 AR | S B B R AT TR, IS
it S5 E , JFXE RS L RS L B
TEHEA T FE R 45 1 B TR,

WL 1.

————
| EEEECIS .
3 i | 7 arme o Ewxas | B
%—Fﬁi% .I B W7 1 I_JL%&-I‘T”);Z'; 44
| oo e | vx | L2 oncnivas |
|| rpmme | | [ @ B LT IR |
| CEEE memx | EEEEEE EEETETD | @ Esk-F b |
- -
Iﬂéﬁ.
r - 1
| B S-S mizti - I

e e e e — — — — — — — — — — —

— — — — — — —

B B i ss

Fig.1 Composition chart of new retail service

1.2 HEEENLXERE

BREMEETLAD T A2 E 2R AR,
20 2 80 4EAX, & KRIKMT A E IERIEChY T E8E
kA, FRE AT A TE W — IR AR DU K
T br & RS R AR 5, FILLESUE bR =
WAL E LT[R SE Ao 28 DR AR H & R 7E 2003 4F S
A, RUEEQ MR EN BT RS S, Hir, &
EHFRSME RS TR, HRIIBENSIT4
v, 5 TR B ) TR R RSN 5 AR
KHETE 2016 47, HLF R 55 Bl A B i e Ol B R
WA IEWNE = B, —IIRe i iRt e & %,
FAMAHAEE TS, MHAEETG . Wi
FSTARMA G B B 2 A — R A D

1.3 HEEEIMNRERE

7 E Sh BRI B AR P2 Hh B R B X —inlic, {H
WAE 2007 4R, EAMRIBIL T L L. KT ENE
R, YR 28 E S A T IR I R R AT R
EIFHL TR L E W DHE 2016 4F 6 H 20 H'E
e <feilk, FIGE”-Prime Wardrobe it 55 ik
f. [A4 12 A 5 H, Amazon Go 7 P4 HE R # A,
ORERE — ST, AP B R B

Wy gy e S e 2 L Sl R, P O D K B R o
FRATETFHLL, JEH A SR

1.4 EEZFEEHTTENXS

AN fE i T SRS a , % B e il
N T EEATAFRZAT A T A BT LIRS s H
KRyl md R B RN ERE B R,
HBGCRMAA 2 B AEDE . LG T . RS
TGRS SEEFTEM, iEh A 2L
BB, A A TSR DL AR R SRR
B ZIE C

1) WAL GHEAANR . ERTFHEHRE LS
B 2, HEEHEELHHEXIAE 3, L5%
B R LA LT 25 PR, BASRUFPIR 25
B E S B, BRI, (LR EH A,
TEAL GG LT 58 o) il B H RS b, (H™ dhFh
MM B 5 B GEFAG RYLE b 58 5y nl LT 2 4 e 42 1Y
PR RPRER L EXE T BB R LA IR RS, T PR
HWCEN B T B 5 b R AR AR O 5 B
XTI B E R VR — MR S o i, B R Rl
2k ML T IR RIS, 9t i KRR G SK 3] H O
TR i o

2) WO ZEN . FERGEEE L PR MR



8 o T O 201942 H

| WRE | DRI 22 0738 Al i 725 F B S 7 R KRR I 00 e

' WAOHE, (H TR 22 b, (5558 Ol R

MU T P OB R OB, R

U FE P s S S R B T A P ST

= EEEETE S FH P AP AL 0
| |
[ Fx | [ w5 |

Kl 2 LGt B s A

Fig.2 Traditional retail consumer trading model

| WigE |
I
AR
| BEAK || sk |«— BEAK |
I

K3 R E S B

Fig.3 New retail consumer trading model

KRR E Trh, bR REEEZ I,
B AR I S B, I 020 R
FARFI F AL, I ATl —Fhw A
2o T ELAL G Z 5 Ml A 228 R i i i A P Rt X 22
SAFENER, G AU Y 7 X8 2 ok AN B AT
e, EF R E BT I 9 i A g A R e

3) AR . REREARGETT L W H A

2 EFBERRIEHE

2 F R £ IEHFE

B A7 30, B MR A% 20 i AT S R R
Go. LB R G B R G 4 LR 7
FR . ARG, PR B AR AR R S
I oE R 58 . W RGESE, AFRREFENARS T
AR AR ;s ARG, B4 Ak 4 i Ak
I, HSUITIRZESE, NI S EEEAR AN
MW, L2 NI, SRR ZE A

BRI, W b T S R AT A
Beny, HJE, o X LE D RE AR AL B AR 2 2 4 A%
F A ] SR AR R UM R A, ARORARBE B s T
O TR AR (1 28R,

2.2 EEEEROIBYSE

BN R E 2R, B AH T
ABRHLRERVIRAL, 2 BE BRI, @R
AR, AH O AR A SOIAEURY, PRI — B MR T B
TR LB, 2R N AR R iR
RUELRE

AR NGE LR EUE S5 B i3 117, R T
AR T AR S AN R RERR BE B ST, AR AT IR
] AR R UK ARSI T T, AL TR R T ey 2 4F
ANBIFRATIR A, SRR WA BT, X — &7
R R R R R R T

2.1

F1 EBEAERIEREEESHNEN
Tab.1 Performance of functional tasks for the elderly
[T RN LT SR RE S e
A ?—f%ﬁ 7 AR R 7 = S BE F-(233) b
X S X S X S
AT E] /s 351.30 94.10 564.10 176.84 569.80 124.01 13.38 <0.01”
AR 2.30 2.10 2.70 2.31 4.90 1.83 H=8.61" 0.01”

BEELT A SRR, 725 K A i 7 v 7 2
R S AT, BEXSE AR R, SR
PN R BB R R AT O T R A, AR
PR R
2.3 ZEBMEINFFE

M1 T2 4R AR A IRAE | O AR 55 (K 3R 20
WAL IGR | ICIZ T RE L ROV IR 2 . FIRBC A
JETFESEIEZ A BN R, A 1 BT 52 3
YR IN R o 10858 BE T2 5 BT ] BN B A P

[ESLN NP RN I/ SESEN e R 7/b (R Wl i (a5
1155 RE RS Dt [T G e ™) AR 0 1 R
BB NS B i Yy 10152 He e . IRZ I B Il 26
APP I, KRR T A AR AR, i 47
NAIAE T BME G SRR NG #EAT I )

3 EFABHZEERFZEEZIESRDH

2016 FHFEMSHERE, 245 HEAWE
A ), T3 T 45 Al LU 228 0 Jg P ) B T T 4R A E



H40 5 4

FIF TR BAR AR MR A5 i K 3R e A A SR it 7 9

TS . B WA & S if A | SR TE BT .
AR . KA %, TEHEERRT, X BT
L R, K, B R T AMEAR . P
AR . SRS (RFID) $iA . KBRS %
AR BrEFEE SRS, RS8R T HF
NFER R B, (BT 24T R EAD 17.3%09 441
RS, i T A R AR | O BRERAE | A SRR LA
A5 Bl N AE B AN E TR 2K R R0, S0l AR R AR &
B R 55 102 52 8 0 o R B A A1

3.1 EDELFH
T DR AN ) PR AT A4 75 20, LD )1 R X &

B ¥R 0 R B 2t
TR EGLES R W ERRSSERN B RRAEFRR L

W YrREfE s D 928785 S B WA SRR R
n RAERHE o b B n RESXHE, BHFR
AP @ @
[ |
kS y:c/) e
APP =
@ Aty
#3] yte
#E
Jiila i %
w [ % L
m  an ]
win: v i
5o F v
Bty g
s > Aa
I X8 B
S maes
KRB
o © ([T
28 L3k TEfFEK
Q zrivekz

Q@ Ratn A
Q HaKEAL, K5 RIEF

@ iR T At @ WA

@ AP RSP @ REHSRETEAE MR @ FHASUREA R PR L B

(4RI%) HEARRR R

@ P EHAPE, AT E @ APPUH BREER M EEE

4L R
@ sEdbiRg (35t mEE

P, EEmyaiE REHshiM

@ xEFEHS minEIIAR, @) rBhHL LR R

hfef A 2R N AR E P, BL 5SS 2L B A
F A, X 23 24 B P 3T TIRA VIR
ARV 2R AR [ R A O 3 & ) 210
By, Wl 196 1y, HA R R 180 fy . iEad Xt HAx
M P T sg i, LRSS FH P (i & Sh s AE APP (1)
TN AEAEZE T & S AR RS o B4 R AT R, il
TATAT R, AT A, R T E AR 4R 15
FERVEME R o [FIR G T B RHRTEL T & S A4 1k
6 WAy v 28 A B Y () R ) £ 48 B R AT
T, RIS MUTHREEHR, EHEWEE T EFH
JUTE S St AR A P AR R, DL 4,

n REHEE S AT BB B

BTN M APPRIREKANE W [ BN AR
o REEEE W RS W EBSAHURE 3R
WERERT W S5 AR 15 B FPTER

R -
A #*

§§

TEGER B R

Q@ THEEamLLgES
Q terETmET

@ i R AT E AR
@ mmithsEREE ARy

K4 @S AR AL ik i
Fig.4 Elderly user journey map for shopping at freshhema

3.2 [aEIAH

A ORI TR, AR R BT
18 o E A B PR T 9 I 1 — S SE R L LA R
TE W 3K ot i v 28 A7 P BT Al 3] 64 PR AR T P ik
BRIRER 2 F P e @ DAL T & B 7o 3
BB, a3l R B B R B B B A T B B
3IAPrBChZ BRI BNk AR Be, AR
TERRAF I R P AFAE R IR 22, TRl A, — 268

AR TP IEJ2 T FL 7 i RN S LKA B B
WA, S EANTA SR 1= ah A )
AT 2B 236 T IR D7 T A 1R it
B M BRSPS B B AT P Y B
K, BB LIRAE T FHL APP EA74 b S A,
VU A AFRAE SRR T RE . AR RIS BT I 5.

3 2o SCHRATE 5 OV B DL S e R e 7
AR, Wk 2.



10 o3 TR 2019 4E 2 H
GO T YRR
EHAWE  AWE B WE EEWE
GBS X B B 7 o) ) o o} o)
Warh, G T A A IR S5 (W TR 7 o o e} o} o}
Xof B Th e A BRI I W R (T 42 e) o) o} o) o)
AL B T IR SR R le) o e} o) o)
Stegianiratt, &k A ERIE? e 0 le) o) e)
K5 oAt
Fig.5 Design of part of questionnaire
F2 HmMEEAFREESIENER PN RR PR R Hd AFRRE I RIF K
Tab.2 Factaol:"s ;lefgzlcnt(i)lllg aclc)epttl?nc:zdoflnew science M ER RISk | RERR MMTR . O FxRlH
it MR | R FRER . Q FORIBES %X
Sikcd i_ L Jki IR B A5 e )
1 T RASE 13 ) H2 NN T
5 I 4 1k B 332 FH I AR BE A P AN AR e A
3 TR | 15 SRAKRE A NBIPERS LR AT 225, X H B2 T A
. mammame | s R 28 LI 7 S R IR B2 R | AR B . il
5 T 5 R 17 7] B A RERIPE AL F b B, 1A Better-Worse 24K,
6 He e 3 18 G M T 3] WP 86 Ty R R LA 28 47 1T P 76 & 5 fif A
7 M2 19 B ek e Wit A b W R, BOH R X — B ARTE I ) #E v
8 5 Sk 20 A RS AR IIRE. WHEOL, Better FEUH RN
9 AT 21 AR AR AS RRAIEATIREE M, M2 BT Worse fHAR
10 ——— » e R AR PR DDA e, 1P R 2 R 4R
1 g 23 Al #fi Better-Worse %L, B4 X 73 (EHE =3 A D) BE LI
12 4 24 S 55, X 55 s SR N 5 {8 e 52t o 55 T Better-Worse

AR SCHR A, [R]85 0 S8 47 P B I 02 2
BEATLEE T, BB 2 I 55 VAR 6 4 52 e P 3R
REITALUT LA

1) AR5 . BRI i T 2L BEPLAE 1 1B 1L 2
S R AR O BB OO A AR AR
R, (AT A2 e S ) AR

2) EMMGE . B RZ LA 2 BB 57 &
EFRE, HBETIAIR, TEfb TR —SE B
f 37 BT T e , BELASE A AT X T 2 A I 5 A8 Y
g

3) Mg, B ARBUNE R, RiED, W
I ABAT] S S A A T ML AT B, XHAE GE S A A S
ERETES

4) Bk HNERE™ M HE BHE LB AL
AT R BL A , B4R N i T X 8 B AR A 7 X
ANERAR, R R LI T A TR SRR
3.3 ET Kano HEZFFENHEERSHIE
SRS
BET Kano B8 [ #5255 73 By

WRIEEAE P BRI, X Kano BEAYDEAL
xR, BB P YR AN A0 Kano 728 iy —26
WHNOT , A 73 I 5 P 25 SR LAY e KA

3.3.1

RE Bk Bk R,

Better /S =(A+0)/(A+O+M +1) (D)

Worse/ DS =-1*(O+M)/(A+O+M +1) 2)

Horp, 9 RRFWERm I HE; DI REAWHE
AT DR

AR B RS, MR P EE D eIy
Hh ) SR A A Sk B s AR 3, g T A ) O KT R
FrdRsR . i Kano BRIy =AY B4 S L 3.
AR REES S, BB sehniE . Bldmhn T At | B 4% 5
PRBEWY) . b1 1R B b DA K R A ) i 2 TE 22 SR
P, BB R X T A TR & T A A B P
TR T AR AN

T LI VSR, 5T iR Better-Worse 2%
BB, HE L S A DS B . T
HiL R AR BER X 2R LR & e AR G T R G
T2, % P Rl R B Worse %4 (DS)
kR (x Bl ), B Better 240 () AL
oy, WE 6.

P 6 Won, Hp 2R P& BT KA
APP (BRI | FRASE 3l B 1R 5L SRR DL S )
AR, FE 4 TFERH, AT 4 Wi R AR
R BTR, RPN R Y 248 P B9 oK
W E T R AR Y R BCRE I | 26 0% 51 BRIk 4
B BT R A R . A R R AR S .



B0k 4

s AR NRER T A 55 PR 6 R W) TR R AL AL SR B 5 11

#£ 3 Kano HAFHER

Tab.3 Survey results of Kano model

FH P 35 SR 45 Kano 752k 5 PR GEFE
2 2 A o} M [ R Q S DS
T4y IX 0 63 108 9 0 0 0.35 0.95
TR 9 27 117 27 0 0 0.2 0.8
BRI éﬂff[Fi@é 27 45 18 90 0 0 0.4 0.35
2147 51 IR A 9 0 18 45 99 0 0 0.1 0.35
A A R 0 72 9 90 0 9 0.42 0.47
PRSI 3l 9 45 63 63 0 0 0.3 0.6
R B 27 54 18 45 18 18 0.56 0.5
gLy APP i Fi| 14 18 90 45 27 0 0 0.5 0.75
P32 5 0 18 0 27 117 18 0.67 0.4
W } j};jt@ﬂim'ﬂj‘li 9 90 36 27 18 0 0.61 0.78
TR BB R TR R 54 99 9 18 0 0.85 0.6
e s ‘ Ll‘?%?&‘ﬁ%m 27 45 36 72 0 0 0.4 0.45
B hR AR E 18 27 9 108 18 0 0.28 0.2

o

SHEPR
®
W .
- [ N ]
§ 50% .
3 @R | APPIOGERIME

BT A e —e®
"L R

.
s . Yy,
B et
»
B SEFEM
.
»ﬂa'EiE i

, Fory=y=ym B4 IR

0 50% 100%

Worse/DSI
Bl 6 FPFRKSHPMEEZENER

Fig.6 Relationship between user demand and satisfaction

4 FHEERSERMAMLRE

18 2 X AR AR FURFAE | O BURRAE L RA R AIE
BT fifE 55 G T B A 2T AR S 4 ) o B
VARGER, BHH X TREANTL L KA THEE
e 55 AR 6 )0 A F) SR

WL LIRSS . (1) Loifkiedt, K
P AR A UL, B8 2 A AN B 1 )
APP il ; (2) EEL EACH, fEEFHHAL T APP
HINACEARAEI, (T A 0% (3) AL
Hfe, APP RN, FAMUES AT —H T
IR, RS CEAR N I B RO INIXE s (4) TEE RN
fRE, APP Bt B H AR M5 B s, DIE T

BAE NG5 (5) TEEAHE, APP Bt hEE
FEETEBOT, T BF ASFFL IR (6) 2T
KiBE, APP BEiH ] il I AR PERLE] , 327128 4F
PR EAR O R R R, [ S L i 7 — o AR F
ST B AR A B DR L

HEEL T R (1) LA5IS, &T
[y USRS NG R R e NGIEE S A NS
WA s (2) $RERK U, FTAE B &R 4L
b, BB PR R B, T — L TR S,
B AE R T BT S5 RO R B R

5 #£5iE

7% SC I AR B AR IE A R B B B 2 5 R 55
BRI BURA T, LR B T2 SRR A 6
SR i PR AT A O SR A AR R A 50K, KRR L
AR T R B DR . B TR S RN R Z
[ EEAE, T i 28 AR ARV 2 B IR 55 AR 6 4 52 i )
R, a2 OC T AR RO BT & 15 e 55 MR e 1Y
AT o A3 T 1 P BB ) s MR SRR IR A
A, 2 B3 BT B AF RO 37 2 45 I 55 R 356 14 5 v 1A
KUK TT % Aok it — e i ie o %€, vl
PAE R A LE B 22 1 45 T PR 6 2108 2 45 45 2R 36
HKAIIEF]

S 3k

[1] RBLFH, skeifR. B0 T B JC N RS FH P IR
WHoE[)]. AT, 2018, 39(22): 29—34.
ZHU Qi-ying, ZHANG Zhuo-ran. User Experience of
Unmanned Stores from the Perspective of New Re-
tail[J]. Packaging Engineering, 2018, 39(22): 29—34.
[2] N, ARBER. BT E SR A G TR A



12 f % TR 2019 4¢ 2 J
W —I T L RZ0 LRI 2% itis, 2017(1): ZHONG Zhen-ya. Research on the Barrier-free Home
99—101. Design Based on the Physiological and Behavioral
JIANG Ya-ping, REN Xiao-yun. Study on the Business Characteristics of the Elderly[D]. Nanjing: Nanjing For-
Model of Fresh Supermarket under the Background of estry University, 2016.

"New Retail": Based on Multi-case Comparison[J]. [12] #i, ¥F. T2 508 ke F AR ™
Mercantile Theory, 2017(1): 99—101. P IESE[T]. A TR, 2018, 39(12): 81—85.

[3] MREDM, AL, B R = 5. flasr YANG Mei, YANG Xue. Intelligent Products Design for
5T, 2017(15): 5—S8. Elderly People Based on the Participatory Design
XU Yin-zhou, LIN Li-kui. The Emergence and Evolu- Method[J]. Packaging Engineering, 2018, 39(12): 81—
tion of New Retail[J]. Feature Article, 2017(15): 5—S8. 85.

[4] KWL REAABRAT ST RENEEE]. G1F [13] 3Kk, BeRife, GAVRIEL S L. iAFIBLX E4E NS
2 PF S5FHL, 2018(14): 176—177. e R AL G E M [I]. WRINR 2 4 (P T ),
ZHANG Fan. Consideration on the Old-age Pension in 2007, 24(2): 127—131.
the Background of China's Population Aging[J]. Coop- ZHANG Bin, RAO Pei-lun, GAVRIEL S L. Cognitive
erative Economy and Science and Technology, 2018(14): Aging Effects on Human-smart Home Interaction[J].
176—177. Journal of Shenzhen University(Ience and Engineering),

[5]1 Hh& =, Bl HEE: . KR GOk R E 2007, 24(2): 127—131.

] BB 5528, 2017(2): 139—141. [14] SKIRET. F1 X6 HAT 70 A7 09 & 4 N F LB it o
DU Rui-yun, JIANG Kan. New Retailing: Connotation, [D]. PLFH: PEBRMIZS iR K2, 2010.

Development Impetus and Key Problems[J]. Price The- ZHANG Zhen-meng. The Phone Design Research of the
ory and Practice, 2017(2): 139—141. Elderly Design about the Using Behavioral Analysis[D].

[6] JEm44. M“Amazon Go”F& AT GERFCIC A\ BT 5L Shenyang: Shenyang Aerospace University, 2010.

PO R ] BermfEi R, 2017(3): 151—152. [15] ‘EheAR. EFEAFEAFIED SO R—E T 5 88
GU Hong-ming. From the Perspective of "Amazon Go" AEFE S A [T, b5 3 TR 2F2 W (kE& B R,
of the Implementation Plan of Unmanned Supermarket 2015, 17(5): 150—155.

in the Era of Artificial Intelligence[J]. Digital Commu- GONG Xiao-dong. A Review of Human Factors Re-
nication World, 2017(3): 151—152. search for the Elderly Group[J]. Journal of Beijing In-

[7] SABRIE H, SHAIKH S N. Lean and Agile Value Chain stitute of Technology(Social Sciences Edition), 2015,
Management: a Guide to the Next Level of Improve- 17(5): 150—155.
ment[M]. Plantation: Ross Publishing, 2010. [16] Ek, B85, GAVRIEL S L. M Z4E NEZ 5

[8] AHRAWAL D K. Demand Chain Management: Factors B E R, Tk TR, 2010, 13(5): 85—S8.
Enhancing Market Responsiveness Capabilities[J]. WANG Lin, RAO Pei-lun, GAVRIEL S L. A Study on
Journal of Marketing Channels, 2012(2): 101—119. Elders' Information Technology Acceptance[J]. Indus-

[9] BWHE, IRbea. <HEE N L. HA R KRR trial Engineering Journal, 2010, 13(5): 85—88.

U1 EFGEZEE, 2017(5): 12—20. [17] Z=05F, HHEih. 2T Kano BRIMILEREH P

ZHAO Shu-mei, XU Xiao-hong. The Meaning, Pattern
and Development Path of "New Retail"[J]. China Busi-
ness and Mark, 2017(5): 12—20.

e, TR HEERIITEIR L) b
i 455, 2018(12): 20—30.

HAN Cai-zhen, WANG Bao-yi. The Theoretical Situa-
tion of "New Retail" and Its Extension[J]. China Busi-
ness and Mark, 2018(12): 20—30.

PR T AR AR B S AT O RAE 1 TC R A5 5
THIESE[D]. At B AUl RE, 2016.

[18]

TOREEMEWFSE[)]. 3 TR, 2018, 39(8): 156—160.
LI Fang-yu, ZHANG Rui-fo. Significance Degree of
Customer Demands of Sharing Bike Based on Kano Mo-
del[J]. Packaging Engineering, 2018, 39(8): 156—160.
BB, BT Kano FBALZAE AT U RE 5 I 55
B ISE[D]. i AR T R, 2017.

YU Zhi-ye. Study of Wearable Intelligent Product Ser-
vice Design for the Elderly Based on Kano model[D].
Shanghai: East China University of Science and Tech-
nology, 2017.



