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Mobile Payment Security Experience in Offline Shopping

NING Fang, LI Yun-han
(China University of Mining and Technology, Xuzhou 221116, China)

ABSTRACT: The work aims to explore the factors that affect the payer's security experience of mobile payment in offline
shopping, so as to build a psychological model for the security experience of mobile payment in offline shopping and lay a
theoretical research foundation for quantitative user security experience research. With the research target population de-
termined, the typical behaviors and security experiences of typical users in offline shopping were investigated and ana-
lyzed by means of service design thinking and related research methods. The problems affecting users' security experi-
ences at various contact points of mobile payment process in offline shopping were explored. Heuristic evaluation method
was used to extract, analyze and classify the security experience problems of mobile payment in offline shopping. The
factors that affected the payer's security experience of mobile payment in offline shopping were summarized, and the se-
curity experience factors were further divided into four categories: information, function, service and environment. Fi-
nally, four types of experience elements including information, function, service and environment are established, and the
security experience model for mobile payment in offline shopping containing 11 basic elements is established. Based on
this model, the service optimization design strategy is proposed.
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Fig.1 Interaction system of using process of stakeholders
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Fig.2 Consumer experience map
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