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User Experience of New Retail Platform for Medical Supply Chain
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ABSTRACT: The development of internet information technology has promoted the reform and innovation of new retail.
The work aims to study the user experience of the new retail platform oriented to the network medical supply chain with
multi-agent participation in order to effectively stimulate user interaction behavior and promote the sharing and utilization
of platform resources. Based on the Kano model, the multi-agent user requirements participating in platform activities
were deconstructed, the user participation behaviors and their interaction relations were described, the user behavior
model was constructed, and the user experience of platform satisfying the user cognition and behavior characteristics was
designed. The user experience design and optimization strategies of the platform are proposed under the new retail mode.
It can effectively encourage users to participate in resource contribution and sharing, and also provide strong support for
the development of medical supply chain platform driven by user requirements and data.
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Fig.3 Multi-agent user behavior model
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