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Design of Intelligent Medical Cabinet under the New Retail Innovation Mode
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ABSTRACT: The work aims to analyze and study the new mode of pan-retail of online and offline closed-loop medical
supplies aiming at improving the service quality and efficiency of hospitals, so as to design more convenient, rapid,
efficient, comfortable and reasonable medical cabinets for the complex and special use situation of hospitals, in
combination with the new retail innovation mode and the "Internet+ Medical" service system. Based on the method of user
experience design, the existing medical cabinet products were investigated and studied through on-the-spot investigation,
questionnaires and user interviews. The problems and shortcomings of the existing products were analyzed and
summarized. The new retail and "Internet plus" system design concepts were integrated to optimize and innovate the
operation mode, form, human-computer interaction, APP interface and structure of an intelligent medical cabinet product.
All-in intelligent medical cabinet and its APP design integrated with online and offline channels are brand-new
explorations of "Internet+ Medical" under the background of new retail model. It provides a way of thinking for the design
of China's healthy medical retail industry and has positive significance for changing the medical service mode and
establishing a harmonious and stable doctor-patient relationship.
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Fig.1 The three major elements of business innovation design
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Fig.2 The new pharmaceutical retail business model
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Fig.3 User experience design architecture
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Fig.4 Product design framework
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Fig.9 Functional interface composition
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