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Style and Formation of Trademark Design in the Republic of China Era

LI Ying, ZHANG Xue-ying, QI Lin-yue
(Hunan University of Technology, Zhuzhou 412000, China)

ABSTRACT: The work aims to study the formation and style evolution of trademark design in the Republic of China Era,
and discuss the characteristics of trademark design in this historical period. In combination with the political, economic
and cultural background of the Republic of China Era, and the foreign design trend and the background of the Second
Scientific Evolution, the expression forms and design techniques of trademark design in the Republic of China Era were
explored through the study of historical documents and case analysis. The nationality, integrity and fashion style features
of trademark design in the Republic of China Era reflects that the local brand trademark design at that time was impacted
by the new things abroad, and showed the process from resistance to acceptance and then taking it for my own use and
incorporating things of diverse nature. The trademark design that conformed to the aesthetics of that time is created, forms
uniquely charming design features, and provides a good model for China's local design. The design not only provides
valuable experience for how to inherit national culture in modern trademark design, but also points out the direction and
method for how to keep pace with the times and develop creatively in trademark design.
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Fig.3 "Bergamot" brand monosodium glutamate trademark
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Fig.4 Foshan's shuangliaogongtantaxiang trademark
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Fig.5 "ShuangTongJuBao" brand trademark

3.1.3  [HEERA

Z [ SRR E TR, LIChIRK, g
I B AR 2 LB, DI $ = WA SE 6, A5 7
ZJE, TEVTR AR BRI T, — ST e RSt T
f A R T, RO AL T — s T, #ROX AR
BT T, R R E H R VEE R RS
B BigRy “JEEOR” Ak, Ead ol W
FIE SR A LR R ORI, L SR
EURE g

Pk HMEERSE  HMNBE  II—N\FEZ)G,
RGN K542 k& THCHE S BHERNEZ
B, BRI FE SCF B BT e | B R
BN e ) R A AR R A Rk B FERDE b 81
T UK M A AR SRS ITER, kRSB
b gmoes . it ESO R8T 20 e
40 FRPIEME A < HRE” MRS LA 6, B

AR TCORS 641 1 A S R AT S Al A BEAS - i L i
0% e JRE 3R Y R R TR L

Ko “HRK” MBI

Fig.6 "Self-improvement figure" brand trademark
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Fig.8 Trademark of Nanchang Yu Hsiang Chiu Hsing
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Fig.11 "Train" battery trademark
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Fig.12 "Xianle" dyeing cloth trademark
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