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Integration Path of Packaging Design and Traditional Culture under the
Background of '"The Belt and Road Initiative"

ZHANG Hong-mei
(Shazhou Professional Institute of Technology, Zhangjiagang 215600, China)

ABSTRACT: The work aims to explore the cultural crossing and development under the background of "The Belt and
Road Initiative", and think about the necessity of its effect on packaging design and the strategy of cultural integration.
Starting from the origin of "The Belt and Road Initiative", combined with the characteristics of cultural factors under the
background of "The Belt and Road Initiative", the necessity of cultural integration in packaging design was analyzed.
Starting from traditional graphics, traditional colors and traditional materials, several aspects of the integration of pack-
aging design and traditional culture were analyzed. With the help of tea packaging, moon cake packaging and other ex-
amples, the specific strategies and directions of the integration of the two were analyzed, and the prospects for the future
development of traditional cultural elements in packaging design were put forward. The perfect combination of traditional
culture and commodity packaging design is the only way to inherit and innovate the culture under the background of "The
Belt and Road Initiative". It is also an effective way to push the excellent traditional culture of the Chinese nation to the
world. It not only embodies the national characteristics of our country, but also makes the commodity packaging lead the
international packaging design stage.
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