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Innovative Design on Northern China Mongolian Folk Culture Products

GE Lu
(Zhengzhou University of Aeronautics, Zhengzhou 450046, China)

ABSTRACT: The paper aims to explore the methods for innovative design of folk culture products of minorities with
Mongolian as an example. Firstly, the Mongolian folk culture was classified and analyzed from two categories: material
culture and non-material culture. Then some representative elements of Mongolian folk culture were selected as research
objects. Though questionnaire analysis, four of the most representative elements of Mongolian folk culture were selected
and refined. Finally, combined with consumer demand analysis of cultural and creative products, points were explored
from the two dimensions of folk culture elements and product carriers through endless design and matrix method. Innova-
tive design of Mongolian folk culture products were carried out. It puts forward new methods of innovative design on
minority folk culture product design, promotes the inheritance of minority folk culture and the development of cultural
creative industry, provides strong support for the development and enrichment of China's cultural and creative industries.
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Tab.1 Classification of Mongolian culture
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Fig.1 Representative elements of the Mongolian folk culture
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Fig.2 Demands of cultural and creative products
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Tab.2 "Matrix" for innovation design of stationery with Mongolian folk culture
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Fig.3 Innovative stationery design of Mongolian culture
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