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Application Research of Traditional Cheongsam Elements in Modern Packaging Design

WANG Rui
(Hainan Tropical Ocean University, Sanya 572022, China)

ABSTRACT: The work aims to study the application of traditional cheongsam elements in modern packaging design
Firstly, the cheongsam elements in the modern packaging design were elaborated from the traditional cheongsam's cultural
and characteristics. Secondly, the traditional cheongsam pattern elements, color elements, modeling elements were studied
by classification, and design methods used in modern packaging were summarized. Taking the packaging design of
"Tang Ren Shen" as an example, the traditional cheongsam elements were integrated into the packaging design to explore
the application of traditional cheongsam elements in modern packaging design. The creative use of traditional cheongsam
elements in modern packaging design not only enriches the cultural connotation and visual aesthetic performance of
modern packaging design, but also promotes the innovation and development of traditional cheongsam's cultural elements.

KEY WORDS: traditional cheongsam elements; modern packaging design; cultural identity
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Fig.1 Evolution of cheongsam style
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Fig.2 Modern cheongsam
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Fig.3 Candy packaging design
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Fig.4 Moon cake packaging design
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Fig.5 Dragon hand bag
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Fig.6 Cheongsam plate buckle pattern
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Fig.7 Blue and white porcelain packaging
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Fig.9 Ceramic design
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Fig.10 Tea packaging design
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Fig.11 Button buckle design
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Fig.12 Neckline shape design
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Fig.13 "Tang Ren Shen" logo design draft
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Fig.14 "Tang Ren Shen" packaging design draft
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Fig.15 "Tang Ren Shen" package design effect
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