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Analysis on the Forms of Polymorphous Logo in New Media Context

ZHAN Qin-chuan, CHANG Jing-ru
(Shaanxi University of Science & Technology, Xi'an 710021, China)

ABSTRACT: The work aims to discuss the forms of polymorphous logo in new media context to provide a reference for
the healthy development of the logo design and the rational application of polymorphous logo. By defining the polymor-
phous logo, the reasons for the emergence and development of polymorphous logo were expounded and the characteristics
were analyzed. The polymorphous logo and the inner link were analyzed deeply by case collection and classification
methods according to the characteristics of the new media. The manifestations of the current polymorphous logo were
summarized and analyzed from multiple dimensions. Through the analysis of the existing polymorphous logo cases, four
expression paths are summarized, which are applicable to different occasions and objects. The polymorphous logo has the
advantage different from the traditional logo but also has limitations and shortcomings. Therefore, designers should make
adequate preparations in the use of actual cases to ensure the long-term healthy development of polymorphous logo.
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