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Influence of Media Convergence on the Design of Modern City Cultural Logo

JING Li-na, WANG Hai-feng
(Suihua University, Suihua 152061, China)

ABSTRACT: The work aims to study the influence of media convergence on the concept and form of modern cultural
identity design, and to explore the development trend of modern cultural identity design in order to enhance the abilities
of modern identity designers in integrating media elements and enhancing media literacy. With the help of existing design
cases in the context of media convergence, the specific phenomenon of media convergence and cutting-edge technologies
and methods and ideas were analyzed, and various influence of media convergence on broadening the field of design cul-
ture and elements and remodeling modern cultural identity design concepts was discussed, so as to further outline the
trend and picture of the future design of modern city culture logo, and point out the media literacy of modern designers.
Media convergence has a diversified impact on the design of modern cultural identity. This is mainly manifested in the
fact that media convergence expands the field of cultural logo design, enriches the elements of cultural logo design and
changes the form and thinking mode of cultural logo design to make media effect become an important factor influencing
modern cultural logo design. The modern cultural identity will gradually possess the media attributes.
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Fig.1 Creative QR code of Volkswagen beetle car
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Fig.2 Dynamic effects of Volkswagen beetle
car creative QR code
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Fig.7 The 2020 Tokyo Olympic Games logo proposal pub-
lished by Kenya hara
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Fig.8 QR code of dynamic effects of the Tokyo Olympic
Games logo designed by Kenya hara
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Fig.9 New Harbin station combining Chinese and western
style with modern media elements
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