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Product Image Modeling Design Method for Cross-cultural Fusion

SU Jian-ning, LIU Yi-lin, SHI Rong, LI Xiong, TANG Zhao-shan
(Lanzhou University of Technology, Lanzhou 730050, China)

ABSTRACT: The work aims to explore the product image modeling design method for cross-cultural fusion by intro-
ducing the concept of cultural space and cultural time based on the theory of cognitive thinking. The two culture factors
were analyzed separately with qualitative analysis and quantitative analysis. The target images were extracted from a cul-
ture after image investigation and cluster analysis. In another culture, the hierarchical structure model, the analysis map
and the image board were used to explore the modeling factors. By combining the target images with the modeling factors,
the cross-cultural integration design could be developed effectively. When the relation between the two culture factors is

recognized from space and time, the systemic theory of cross-cultural fusion design can be established, and will provide

the new idea for the innovation design.
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Fig.1 Cultural space and time ideology framework
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Tab.1 Collection of the cultural image vocabulary in the Republic of China
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Fig.2 Image board
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Fig.3 Hezhou cultural level analysis structure
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Fig.5 Schematic diagram of design results
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