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ABSTRACT: The paper aims to comparatively analyze the meaning constructions and foregrounding stylistic features in
the packaging advertisements of Yili and Mengniu. Based on the framework of multimodal functional linguistics, it ex-
plored the meaning representations and foregrounding multimodal stylistic features of verbal mode, image, color and
layout from both the front side and the back side. And those multimodal stylistic features were explained by the situational
context and the cultural context. It is found that with different modes and modal relationships, Yili succeeds in construct-
ing a total meaning that a strong and healthy cow produces the nutritious and pure milk, while Mengniu expresses a total
meaning that every drop of its milk is pure and nutritious. In terms of stylistic effects, Yili, paying more attention to the
customers’ minds, has more prominent effects than those of Mengniu. The analysis on context of situation and culture
shows that, compared with Mengniu, Yili caters more to the situational context and the cultural context.

KEY WORDS: packaging advertisement; multimodal stylistics; meaning construction

FIFHZ R Norgaard B EHEHE 2RISR UONEBEHAMRY SRR Y S Hk ST,

AOBES:, W o 2RSSR 2 — B SO Hr s
PRI F Z AN B R 1R SciR 4y 3, £
BESWRFE I B A e T SE BRI SR T 22 M Sk
SR IBIESE 22 UL T R | SO i b H ) T Y
GRRTE O, B 2 R R AR SR B A . AR

W BEEE: 2018-12-25

FAL, BRI IR i A SRR AL S BAY , Tt
BRI AR T BE el ) AT R o v E A
M EB R AR T 2016 2ERFLY 20 3 AL HEF T
B, o BIHERSE 8 A 11 4, K& Al 2R 5
RYUCHI AR ENTR SR A3 A 3 fie

HETH: THEEAEFTHL2RMA (HMXL-20180356 ); BE4EERFRRELAHAED (18XWA02)
EEB N BRIk (1990—), B, A, #Mt, FEFRIEEFFRIE, TERNFHEKF ., SEAFEIHTAOTR.



92 (S

T

2019 4F 4 H

PR S E AL, I, RSO T 2RSSR
SRS LU T DR RN S 28 i e 4

1 ZEEREXEFER

ZAAS Y RE SUR A RS SRS 5 1Y 0,
1M 22 B 28 T T 23 7 o 22 1538 SR A it 1 B 2
B, ZHESTRE S HHRIC T Halliday 19 R G661
T % . Halliday IAHIE T HAMS . ARFIER D)
fit, Kress & Van Leeuwen 433X} )i Halliday £ =K
JuHIRE, N EZREEE X RGERAHH . B
el kgt e et T 2SR IE T A e
o ZMERRA S SR 2w ERE . B2, B
)ZAAEARIZ T, IF R 2R 1 i =R oy 24
FE T HERRU S SRl B M SCAAE RS 1R SCE IR R
SCRZERFSEE LA H B 2 RS iE R e, 2808
SO 3 i AU ke A RN AR A MR SR T
T ER G OR SC 7 48 2 B TR R 1 2 RS T e SC
PRZE L A ATHESL o AT A I AE SCATE SR A I M E IR
BRRIHR T, ZIEE RS SO Ak B ik s S
WS A, IIMSEELT e £ 10 3 X, Adh g
SRS S MG S U B BB R 8 S
T S SO IE R P e BRI B 26
FRAE o anSRax 62 HARIE 518 sl . 2chs B A
PR T HT SR AL SRR IR G 4h Z A H2, TG
FIRAEARIL T X Fh 2 RS T BE U 2= IS 4 P HE SR
PR T 0B B ) 2B SCRFRAE (9 428 o AR 3
Iy AR | AR FED AR, IR R A IR HE
W BN, TPE R T 2RSSR DR SCIAR S BT
CEE TR HESR  IZHESR A 5L SR I T B (B] A X L
KR FE g, ZESTRE SRS IS HES % Kk
JETEHE . N R EIZAE S IE TR G oy S0
T, XTHESCE IR R IS AR T — e 18 T
SEHT RS 2RSSO R R BB HESR , 7R
SCECH TSR R AL b, 25 A0S I 1 A
1) Z A2 T SO R SCIARRAAIE , DL B0 IF 22 B2 SO
SEAEALRE TS A0 Y 18 M

AR R L TR 3R 55—, XTH T
PRS2 E R rh 4 FPROS AR SCRIRT Sk rY
SCHRFRAE, FFXF LA B A BRI C R . 85—, Xy
B 25 15 RS D A A i ) 2R S B =, XL
PR T A P AR R S BRI, T LU 5 9 3 T A
PR B AR T S S B R SO B S5 4 Iy R,
R 25 5%

2 FRMRGEEE SHSEEENEN
xftk

MRG0 ARERNAR, A
SRR HEWMER A STl LR %I,

AR TE e U PR AN 5 A4 A0 5 422Kk 200 mL
HOENEE AR oy I PR Kk I O ST S P )
B AR T LA 2,

-

FERBEEELE

@+
T(Jd +auwisn
| W | mxnusa

B DHA e A IR

Fig.1 Front side of Yili packaging advertisement
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Fig.2 Front side of Mengniu packaging advertisement
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Tab.1 Verbal mode on front packaging
advertisements of Yili and Mengniu
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Tab.2 Image mode on front packaging
advertisements of Yili and Mengniu
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advertisements of Yili and Mengniu
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Fig.3 Back side of Yili packaging advertisement
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