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Color Design of Brand Products Based on Brand Iceberg Theory

WANG Xue-tong, SONG Fang-hao
(School of Mechanical Engineering, Shandong University, Jinan 250014, China)

ABSTRACT: Brand culture is the soft power of brand development. From the point of view of product color design, this
paper aims to explore the product color design approach that effectively communicates brand culture information to their
consumers. Based on the iceberg theory model, this study introduced the hierarchical model of information comprehen-
sion, and then deduced the hierarchical model of color information transmission. By analyzing the hierarchical model of
color information transmission, it built the level and process of consumer color information extraction, and then put for-
ward the method of brand color design to convey deep brand culture information. The French Guerlain brand has deep
culture inside, and it is a typical example that checks the truth of the brand iceberg theory. This study proves the feasibility
of the hierarchical model of color information transmission with Guerlain as an example. Finally, this paper puts forward
two main ways of product color design to transfer brand culture, that is, to use the "identified" color information and to
reconstruct the social information of color. And these methods are also enlightening to the color design of Chinese local
brands.
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Fig.2 Deducing of the color information transmission hierarchical model
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