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Integration and Application of Cultural Language in Tea Packaging Design
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ABSTRACT: To explore the current development direction of tea packaging design and its integration and application
with cultural language, with the history of tea development as a clue, the art style of tea packaging design and its explora-
tion and sublimation to the cultural language were extended. Then, based on the significance of the blending of tea pack-
aging design and cultural language, and the important works in the aspects of highlighting visual communication charac-
teristics, displaying brand image and promoting cultural inheritance were explored. In the end, the main aspects of the
three cultural languages, such as graphics, color and text, were analyzed in depth; the specific application methods and
strategies were summarized; the influences of cultural language on the development trend of tea packaging in the future
were discussed; and the scientific direction and path of the related design were pointed out. Inheriting the essence of tra-
ditional cultural language, combining modern design ideas and methods and sublimation of cultural input and connotation
of tea packaging design can make the design of tea packaging achieve greater artistic charm and lay a foundation for
Chinese tea and tea culture to be the most front-end in the world.
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