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Application of Lotus Decorative Pattern in Northern
Dynasties' Grottoes in Packaging Design
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ABSTRACT: The paper aims to explore the application of lotus decorative pattern in the northern dynasties’ grottoes in
packaging design, to realize the creative absorption and re-design of the lotus decorative pattern in the northern grottoes in
modern design, and to expand the cultural connotation of packaging design. By studying characteristics and cultural im-
plications of lotus decorative patterns in the grottoes of the northern dynasties, and combining the aesthetic and psycho-
logical needs of consumers, this paper discussed the feasibility of applying lotus decorative patterns in the grottoes of the
northern dynasties in packaging design. We tried to apply the decoration pattern of lotus in northern dynasties’ grottoes to
the package design of chewing tea, the cosmetic package design of "the story of lotus" and the package design of yoga
essential oil. The northern dynasties’ grottoes decorative pattern is a unique decorative pattern which integrates the tradi-
tional culture with foreign lotus pattern when it was introduced to China. The lotus decoration pattern of fine moral has
been spread so far. Combination of lotus decorative pattern and packaging design endows packaging with richer cultural
connotation and pattern of manifestation. It promotes the promotion of decorative patterns in a new form.
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Fig.1 Evolution of lotus decorative pattern in Northern Dynasties
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Fig.2 Shape of lotus decoration pattern in the Northern Dynasties grottoes
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Fig.3 Packaging of lotus shape
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Fig.4 Shape design of lotus petals
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Fig.7 @TEA packaging design
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Fig.8 Cosmetic packaging design of "The Story of Lotus"
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Fig.9 Packaging design of yoga essential oil
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