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Cognition Mode of Car Interior Design and Application

HUANG Ying-jie', ZHAO Jiang-hong'*, ZHAO Dan-hua’
(1.School of Design, Hunan University, Changsha 410082, China; 2.State Key Laboratory of Advanced Design and
Manufacture for Vehicle Body, Hunan University, Changsha 410082, China)

ABSTRACT: Recognition of feature is the center of cognition process. The work aims to establish the cognitive model of
vehicle interior by studying the cognition of users and designers with professional background for the feature and charac-
teristic line of car. The samples consisting of 24 cars were selected from three types of cars concluding luxury car, sports
vehicle and SUV, and each vehicle model was composed of 8 cars. The information on the feature and characteristic line
of car interior was obtained by questionnaire survey method and mathematical statistics method to determine the cognition
difference of different people for the styling feature of car interior. As for the car interior design, the cognition of general
users on styling feature and characteristic group is more tendentious than that of designers. The general users present the
significant difference for the recognition of feature and characteristic line, and the designers do not. A cognition model of
users and designers on the car interior and a design example of car interior are proposed to provide valuable reference for
the design and evaluation of car interior.
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Fig.1 Main perspective of the car interior
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Fig.2 Panoramic display of console and steering wheel angle
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Fig.6 Recognition model of designers and ordinary users for styling features of car interiors
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Fig.7 Design drawing of E series electric car interior in some brand
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