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Diversified Design of Daily Ceramic Products

XU Ying
(College of Technology and Art Jingdezhen Ceramic Institute, Jingdezhen 333001, China)

ABSTRACT: The paper aims to explore the artistic definition of daily ceramics and the direction and strategy of its di-
versified design. The definition and development status of daily ceramics were analyzed according to the close relation-
ship between daily ceramics and people's life. The lack of competitiveness, cultural value, use value, market analysis, etc.
were pointed out. Then the development direction of daily ceramic products was analyzed from the aspects of modeling,
decoration and materials. Finally, specific strategies analysis was carried out from the perspective of humanization, inter-
action, interest and emotion. Overall thinking of the future daily ceramic product design was arranged and thought. In the
process of designing daily ceramic products, integration of diversified design style and taking all kinds of inspirations
with open thinking is an effective way to realize the unified function, form, culture and emotion of ceramic products. It
endows the daily ceramic products with the eternal vitality.

KEY WORDS: daily ceramics; pluralism; taste

H AR B i A e A 2 HE , 5 TR AT 55
WA, JCIBSE TAE . A TR iz 0], R B A
{REE U5 N (P N R DA b gy e i R &)
R HA S P S BT IRREAT B RBRY, TR
ARG B ARA], P ah B R R S i G4
2 QT RR AR E BT . 5T R B SRR
AT SE H bR ey, Tk Se AR BT . SEH T 1k, &
B2 —EAEFI AR, X —H =T, X H
B ot AT Zou e s U B T S AR B 3

Wi BEEE: 2019-01-12

S, EALBERE S THTH I A ™ i i B, IS REE
LIS AT PN IO RGN f AN I S TSR A 0

1 BHRABEFmBEXEEZRIAR

H OB 5 AT A 6 SR AR , 2 P e il it o
IR B AR DS, REPER . KA iimER | 7
B VRR KRR L BRTE, /NEIIE | hE
LA FIBETR45, 0 H IR g i i i 26, B

fEEEN: % (1986—), %, ZBHA, FRAMEXFAL AL, #IF, TRHFLHQHRE LRI,



408 A8

TR HHIBE ™ ih i 2 oo RS 297

B2 T AATH AR R A2 MoK, Wil e AT
AFXE AR SO L5521 2K . BRI E
H B g i A R AEL S AR ATS 5 [ S A —
=3 S

1) sRA5E4 gy, w3 BB 8 Al 7 A 7 4
TR TREZIA, HEIFREER A, 207 6T 4
Bt X — Mk I 2 H AR A AR Bl A R
WK, AR AR R R = Bk = 54 /7 o

2) SRS E S A E . XET H O R R ™
A, A E A SCAE B R AR AT Y, PR A
IR T E R TR AN, AT 3 J2 Y 3R 08
Ko BJE, FEffor H AR ™ it it ing e
W LE B MR TT o, 2 zm TR EAC
ASCA, MTTREAR 1 H T B2 7 Al B S B L

3) AT B FE R P R A e Al
A X ZHATIRA ST, 520 I —TH 2R
(4 B — A BRI A 7 o X B S EU™ i S T RN
IR, ROKFER T 8550

2 ARMAS R

2.1 B

A H B P S BT T ), RE B
B ANEER . AEZ ek H R B S i g T
o, BERN RO SRR SR3E, RATHE LU A R
1 AU R AT 2L oK

22 %if

52 H W 8 i S I BE R IR BR , Sk e i —
s H O W 8 e 3% o 7EIBSRZ0fem Y
H B 8 7™ il 7 A 2 W SO T T2 AT DR A 5 5%
e, BEEARIEGEMSURE , BT — 52 A7 5 EA
MELE IV ZARBOR , 40 H R RE ™ filh B LU
AR (BT A ), TR AN ] € 7 AR

2.3

FORHE AT — V& W RPN 3, B TR 7™ i
WAGISN o 2T 1 Lo — B F e e AR TE 1
2 ANMTRBESE TR o BETHS, nl DU AR 22 53 Al
XA T R AL SR B B AR S A4 AN TR 7 LB
fg, ORE AR R, IR R &8 Kb
5, MRAEBOTH B TIR S, WP okv i B R ™ dh LA
A LFNE 1

3 HHEMBEFmHZITEIRIT

31 FEAMWL
FAEREIM S, AR ERS T A

1o PRI, H O B P S g i T 4 1a) N AL e 5E 8

FriE APEfR BT A 5P g —, BB % E

N

F

¥ 2o g

FUAATEE T 2T 5, LSS5 7 i AR A 0
PEATATIEN T, —F B— Al fEXE BT, B
SRR R AR L R L R/ NE R A AR
TR R AIRE R, 925 1% fht 5 RE TR BAMA %
XA 1L i T A AR A FE R AT PG B A Bt
Bt — AR AR R A, LR ST B TR ILAH AR 5
P B IR AR — B, TARRRLAN . KA, &
AR REJE 77 5 NI SEPRAa SRR, 7 i A PRI
E TR, ARG R, RS 2%
JEZRAR 9 R/ AR T BB, PRUESE T 47 R
o 488, XLEHRE AL B LR, Bt IlifE i
TRy 7 A T TR HE S, o e — R AT 4
SR el B, KRBT TA WM™ b T Lk it , Al
JiE o AR, BETH IR R E AT 2 e o S
B B T LS M SEML S R A, AfTE 2 X
SRV R BB 2 5 X T T AR BHESS . BT,
TEEAT HTI BB il B B ARSI M i, 62T
PR RAG COR I T2 0, E Ra 5R F H 114 2
@, [RINHABLE S A B BB SR E . H IR 887 it 32
BT R M, Bk R b R, 7EFRR
AT T, tEE AU S A A RDOEEE, Bl
FMIFTIE SR FAA L AR AR G BT FE 2T
Y5, T AR T 2 SIS AN, b
EE 2SS N RISk S (R UD I 4ok i e
REATEH R B {6k 0 Ar OB &5 O Bk AL, LA
SEEEHEA R | ISR LU R e R TR, R i
TR K Bl 5 T AR A 7 s, 5l
HIItE, HECLLER | R D

32 MEBEXHEWH

Xt H ORI B = i =, Heme 2 H A D7 AT
AU L, ST BT T BRI A B, AT
Falok RAFRIRS . WRORE, HAMWE™ M5 AZ
) A4 52 B 2 EAR AR | ks S W e 3 MR Lo
TEALSE b, 7RIS | ORI BE RS Mk i 1]
ARG, E R AT IE B Y AR BRI A
fiuh v -, PR 5l 2 1] i e A B Ak, DY
PSS A5 SR AN BE DR 1 2 AW S BT, BT
il v S S AR B DIBREH B, 2l &
W AR5, 7 fioh ot J2= 1055 4 0 257 2 RLAF A 52
B AeWrug b, SN Sz o PO WS
A NBIAE R AL SE A, (A al LA Bt hn s /5
7 AN & B A S L, AR R R T
J38h, AEBEAT B R A T, BUR
SERERS AR G™ bt I R BT, 10 57 ah
JRIE S

3.3 EAEKRE

G B A SE LA, 2 H R R R s
TH—HIESRIEEF o ST BRRTERY LT, BERE 4 (T



298 1 %

T 7

201944 H

H LELO B B SSRNE H A m pRUg, TR R AN
PTG, AR A By L AR, B e
MATESRERRS . K Bl po T B oK

1) 3 B ERIR M o 3 0 A R R PR AR BT B
oy R B S BN S T, LA — ™ i A B 15 9
R, MR 7 2 1A 1 R ™) e ol i 7 7
DR BT A5, T 2 Rl m] ARG (i
T, Yl Ao i e A, 2 AT DR a4
R NIRRT k3 B A o R U i =4 b I 7
ARRHL, 25 N7 AR A AT R A ol AR5

2) MBI . 7R H TR g R A BT
BT AT LR JE 5 150 A% 58 04 — 07 38 52 B 45 SURE Y
WA, O 2 i ERIR PB4 A, AL
TE—E R E ESE MBS, A 2 AR
THREYE, LA AR AR R B, AR
MARZZ 17 il o LRSI

3) HAREMIERERYE o D AE AR IR T AN LAl
SR DIAE , IR 205 (125 ok B 2 AR BR PR
%o e HTHY H R R ™ b rp, AR B = s i
PET e R OLEERCT B, SAHE R
SEFHREAS T O R, KR T IIRE=S ],
AT I, FEERBRPE B, B IR A AT S 4
HWE I, K5 N Z 8 B R FEATIOR, LU R
WRAE B BT A ST — ) BRI IR S TR R o

3.4 RMIEHM

AL i BT RE ST 45 N 22 Bl A
TSR . ORGSR, 2 H
HRRETT BIAR A BOWE 2 o BETT— )™ i WA Bt —
M= T, AU A AR AR PER . W&
B LA R B N AN TR AR B SR, ol 22 R 1 e
T AR R AEAMB R, B T 25 7 B
S A1 TS, (B e 7™ A B R T, SRR AT AR,
R AEHATEI AN . DL 3~14 B BYZF X L0 H
FHBEEE = d, A AXER @R AT LA AL B, #7C
o T BRI BT, B3 AT 0 2R A A i
BB EEK, 5 IR R YD L DL
RS, AR BT 5 6 — Bl IR BB R 5 Uk
AJREE— N . —Bagts, BN Y R T
F o QAR I s R EERS , Bt ie] LLgEAT R34
wit, AN ICEHATES, AR =
A& AR SO ORI UL A 0 T AR BT R
RERS LI 7™ it 5 N IR EE 22 5 AT TN O R AR Tk
BN, TR R RSO 1 A AT HE

4 #iE
FEBLACHE 2, OV A AT H e 0

AT/ RN R EE L BE AR 2 A R I Z 04k
AR AT e R B8 T, H R B BT 46 9

Zoufk . R MRER G . EEELR T
I 2 Ji% o S RTAY H O B e ™ il B A0S B, B
RIS WA 25 A LA B o S8 SR R S B, B i
Y AT A4 RURS R SRR, LAAEAL | S2 B
AR P R 7 A B AT B i R AT PR BT, AW
THHT B R

&% 3Tk

(1] BRITH, 2L HHRE™ M0 EARERITI]. 2
AREXK, 2013(4): 156—158
CHEN Han-qing, WANG Ai-hong, The Artistic Design
of Daily Ceramic Products[J]. Art Hundred, 2013(4):
156—158.

[2] k=22, g HAHRE BT R SE]. i
WHIEHESE, 2014(35): 40—53.
ZHANG Lan-zhi, BIAN Qing. Design Principles of
Household Ceramics[J]. Research on the Theory of Ur-
ban Construction, 2014(35): 40 —53.

3] FAEEL. H IR &SRB s SR 5 19 7 ]
PR %G, 2014(9): 8—9.
FANG Meng-xue. Modular Design Method for Model-
ing of Daily Ceramics[J]. Modern Decoration, 2014(9):
8—9.

[4] % —0 H AR o N5 (0], 2k Rt
$, 2016(12): 207—208.
LUO Yi-dun. Research on Humanized Design of Daily
Ceramic Products[J]. Green Technology, 2016(12):
207—208.

[5] “REE. R H & ™ 50 T e e et
[J1. #it, 2012(2): 40—41.
ZHU Ai-xia. Personalized Design in Daily Ceramic
Product Innovation[J]. Design, 2012(2): 40—41.

[6] M. HHME™ ML EEITFT]. &, 2013(2):
64—65.
LIANG Chao, Research on Interactive Design of Daily
Ceramic Products[J]. Design, 2013(2): 64—65.

(71 BIRE. X B HIM &= 68 50 R [a]. 8t
2014(2): 140—142.
LIAO Yi-cai. The Analysis of the Form Semantics of
Everyday Ceramic Products[J]. Design, 2014(2): 140
—142.

(8] Witgts. HIJHME ™ it b R R BT 0]. ik
AW, 2012(12): 25—30.
CHEN Ting-ting. Interesting Design in the Design of
Daily Ceramic Products[J]. Tourism Overview, 2012(12):
25—30.

[9] ZE. AT B H ARG & ™ o 2L A 1 B B 0]
LB ZE, 2012(4): 41—44.
QIN Yu. Analysis on the Emotional Design of Modern
Daily Ceramic Products Modeling[J]. Foshan Ceramics,
2012(4): 41—44..

[10] Z=E3C. it H A& &I SCik ], ZARFR,
2013(3): 138—140.
LI Hui-wen. On the Cultural Appeal of Daily Ceramic
Design.[J]. Art Review, 2013(3): 138—140.



