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Based on Product Service System
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ABSTRACT: Under the background of increasingly severe environmental and resource conditions, all sectors of the so-
ciety vigorously advocate sustainable development and carry forward the sustainable power to provide new ideas for the
harmonious coexistence of mankind and nature. Museum creative products are often neglected, although containing the
cultural connotation, so the market occupation and sales are lower. The work aims to study the sustainability of product
service system to summarize the sustainable design ideas and methods. With the method of literature analysis and case
summary, the concepts and elements of product service design, sustainability and creative products were understood, and
the problems existing in the market of museum creative products were clarified. Then, according to the elements of ser-
vice system and sustainable features, the museum creative products were proposed. Through sorting out, it is found that
there are some problems in the museum's cultural and creative market, such as low attention, single product type and lack
of innovation and design thinking of product service system. Then, the design strategies are put forward from four aspects,
namely, improving product design, optimizing service, establishing closed-loop product service system and balancing the
relationship between product and human and society and environment. The purpose is to summarize some principles of
sustainable design for the design of Museum products and to spread culture.
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Fig.1 Sustainable service system design strategy
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Fig.2 System diagram
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Fig.3 Case of sustainable service system for museum creative products and handicrafts
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