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Application of Marine Culture Elements in Design and
Development of Zhoushan Tourism Products

YU Ping
(Zhejiang International Maritime College, Zhoushan 316000, China)

ABSTRACT: The work aims to explore the elements of Zhoushan marine culture and analyze the multi-dimensional
connotation so as to investigate the specific application of marine culture elements in development of Zhoushan tourism
products. The characteristics of Zhoushan marine culture were analyzed specifically and the key elements of Zhoushan
marine culture were collated. With typical examples, the application of different elements of maritime silk road, Zen cul-
ture in the mountain and sea, fishermen’s folk custom and fish culture in development and design of Zhoushan tourism
products was discussed, and new ideas and methods were provided for the further design of Zhoushan tourism products
with marine characteristics, such as redesigning from two-dimensional plane picture to three-dimensional shape, simple
Zen elements to Zen culture in life, tangible form to invisible form, marine elements to marine spirit, etc. Marine culture
is the distinctive regional cultural characteristics of Zhoushan. The essence of Zhoushan marine culture should be ex-
tracted and the cultural characteristics and spirit should be integrated into the design of Zhoushan tourism products, which
can be transformed and redesigned in a certain way. Thus, the cultural connotation of tourism products and the added
value can be improved, which can promote the development of Zhoushan tourism products and even tourism industry.
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Fig.1 Zhoushan Archipelago-Top Ten Lighthouses
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Fig.2 Postcard and hand drawn picture made
by special-shaped wooden
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Fig.3 Series articles of Zen culture of "Mountain and Sea"
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Fig.5 USB flash disk of Zhoushan dinghy shape
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Fig.7 Silk scarf round-Zhoushan Tour
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Fig.8 Stationery gift set of harvest season series
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