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Innovation Practice of Poster Design under AR Technology
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ABSTRACT: The paper aims to explore the interaction mode and significance of AR posters and the cooperative sym-
biosis of new and old poster media in the wisdom media era. By analyzing the characteristics of the times of new media,
the dominant factors affecting poster design and the characteristics of AR technology, the AR poster created by the author
was taken as an example to explore various possibilities of poster design innovation under AR technology. This paper

summarizes the interaction patterns of AR posters and proposes AR poster design strategies at different interaction levels.

This research provides ideas and methods for innovative development of poster design.
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Fig.1 Monitor-based AR technological realization scheme
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Fig.2 AR poster "Zhuangshi 60th Anniversary"
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