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Review and Outlook of Packaging Design Evaluation

TANG Zhen
(School of Art and Design, Shanghai University of Engineering Science, Shanghai 201620, China)

ABSTRACT: This paper tries to find out the research predicament of combining sensibility and rationality of packaging
design, and explores the preliminary development idea of packaging design evaluation. This paper reviews the progress
and latest researches of packaging design evaluation at home and abroad. Researches on packaging design evaluation
mainly focus on emotional interaction, sustainable design, intelligent packaging. The latest researches are reflected in
multi-sensory experience, ecological environment protection, technologies of intelligent packaging, and new research
methods. However, problems of packaging design are also listed, including difficulties over both theories and methods,
and limitations of technology. The primary ideas to solve these problems are proposed, such as enhancing theoretical in-
novations, increasing the authenticity of interactive experience of virtual digital packaging design and making use of new
materials in intelligent packaging.

KEY WORDS: packaging design evaluation; sustainable packaging; intelligent packaging; multi-sensory experience;
virtual digital packaging
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