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Inheritance and Evolution of Traditional Cultural Media in Modern Packaging Design

ZHENG Yong
(Tianjin Polytechnic University, Tianjin 300387, China)

ABSTRACT: This thesis is to explore the necessity and practical significance of the application of traditional cultural
media in modern packaging, discuss how to design traditional cultural media into the packaging of modern product
through inheritance and innovation from material, formal and meaning levels. Enumeration and analysis of successful
traditional media cases were adopted to discuss the pros and cons of traditional cultural media in packaging design in a
multifaceted way. The method of inheritance and evolution was proposed. The traditional cultural medium should deliver
the origin of culture in the process of modern design and application, and the work should deliver the ingenuity and in-
novation of the designer so as to clarify the profound significance of the application of traditional medium in modern
packaging design. Through discussion and exploration, this thesis is expected to establish paradigms and standards, and
strive to minimize the commercial flavor of modern packaging under the traditional media intervention, maintain the pure
environment of culture, and enable modern packaging design to carry national culture to reflect "innovation" and "inge-
nuity" in redesign of traditional media.
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Fig.1 Packaging design based on materials such as paper, bamboo and grass
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