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Development Strategies of Cultural and Creative Products on
Changle Story-telling Session of Intangible Cultural Heritage

TU Wei, ZHENG Jie
(Wuhan University of Science and Technology, Wuhan 430065, China)

ABSTRACT: In view of the active state protection and inheritance of Changle Story-telling Session, an intangible cul-
tural heritage, this paper aims to put forward development strategies for cultural and creative products, and then provide
references for development of cultural and creative products of intangible cultural heritage. Methods of field survey,
in-depth interview and documentary were used. Based on the existing problems of protection and inheritance in Changle
Story-telling Session and combined with the existing representative cultural symbols and elements, this paper put forward
the development strategies for the cultural and creative products of Changle Story-telling Session from four aspects:
building a value chain of cultural and creative products rooted in cultural resources, creating an environment of legal pro-
tection, design and development for cultural and creative products, shaping a brand image of cultural and creative prod-
ucts, and expanding the market space relying on the museum. Cultural and creative products can provide information and
entertainment. They are goods and services that pass the ideas, symbols and lifestyles. Their development can make the
intangible cultural heritage become an integral part of modern cultural life, produce collective identity, and influence cul-
tural consumption behaviors, allowing them to spread and develop in the contemporary cultural environment.

KEY WORDS: intangible cultural heritage; cultural and creative products; value chain; protection of intellectual prop-

erty; development strategies
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