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Creative Product Design Based on Zhuang Nationality Culture Characteristics
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ABSTRACT: It aims to explore the connotation of the Zhuang Nationality culture, put forward new ideas on product de-
sign with characteristics of the Zhuang Nationality culture, and enrich the resources of creative products in Guangxi area.
From the perspective of Zhuang Nationality culture, we collected data through many ways such as literature review,
on-line questionnaire, market investigation, field trips, and screened out the most typical symbols of Zhuang Nationality
culture elements to fully understand Zhuang local culture, build Zhuang culture information base, extract typical informa-
tion for cultural dissemination. Educational, inherited and aesthetic characteristics of Zhuang culture were applied flexibly
to creative product design, adding new ideas to the field of modern art design. Combined with modern art design methods,
with silk ball element, bronze drum element and Zhuang With nationality brocade element as the goal, the consumer
groups are analyzed and orientated, and the direction of creative product is determined. Using modern art design concept
to design a series of vacuum cups with Zhuang Nationality cultural characteristics is conducive to the inheritance and de-
velopment of Zhuang Nationality culture.
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Fig.1 Information Base of Zhuang Nationality Culture
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