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Humanized Design of College Dormitory Furniture

FANG Na, LI Ke-ping
(Southwest Jiaotong University, Chengdu 611756)

ABSTRACT: The paper aims to study humanized design of dormitory furniture in colleges and universities according to
using demands of students. Based on a questionnaire survey of nearly 200 students in a university in southern China, the
behaviors of users in dormitory activities were observed to have comprehensive analysis of the existing dormitory furni-
ture problems and analysis on humanization needs to put forward a humanized design scheme. The humanized design
measures of dormitory furniture are proposed in three aspects: safety, user experience and function, so as to guide the de-
sign of college dormitory furniture with reasonable safety, excellent user experience and multifunctional.
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Fig.1 Analysis of behavioral pain points related to dormitory furniture
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Fig.3 Design of bed ladder and stool
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Fig.4 Design of storage space
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Fig.5 Design of bed ladder
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